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Doc¢.Dr. B. Cagla Garipagaoglu®

!Bahgesehir Universitesi

K-12 o6zel okul sektoriinlin rekabetci ortaminda, i¢ pazarlama Ogretmenlerin okul markasi ile uyumunu saglamak icin
vazgecilmez bir strateji haline gelmistir. Bu uyum, yalnizca saglikli ve biitiinciil bir egitim ortami olusturmak i¢in degil, aym
zamanda okulun kimligini ve degerlerini 6grencilere, velilere ve daha genis topluluga agilamak ve marka bilinirligini arttirmak
icin de onemlidir. Ogretmenleri marka elcileri haline getirerek, 6zel okullar okulun itibarini artirabilir, tiim etkilesim
seviyelerinde tutarli ve gili¢lii mesaj vermeyi basarabilirler Bu arastirma, K-12 6zel okullarinda 6gretmen memnuniyeti,
devamlilig1 ve genel okul performansina katkida bulunan baslica i¢ pazarlama uygulamalarini belirlemeyi amaglamaktadir.
Arastirmada nitel aragtirma yontemlerinde fenomenolojik desen kullanilmig ve ¢alismanin verileri ¢esitli 6zel okullardan sekiz
yonetici ve alt1 6gretmen ile derinlemesine goriismeler gerceklestirilerek toplanmistir. Verilerin igerik analizi yontemi ile analiz
edilmistir. Bulgular, basarili i¢ pazarlama uygulamalarinin, olumlu bir ¢aligma ortami olusturma, personel hedeflerini okulun
misyonuyla uyumlu hale getirme ve mesleki gelisim, tanima programlari1 ve destekleyici liderlik yoluyla gii¢lii bir orgiitsel
kiiltiir gelistirmeyi icerdigini ortaya koymustur. Calisma, etkili i¢ pazarlamanin motive olmus ve bagli bir is giiciinii korumak
icin kritik 6neme sahip oldugu ve bunun da 6grenci sonuclart ve okulun itibar1 iizerinde olumlu bir etkisi oldugu sonucuna
varmaktadir. Gelecekteki arastirmalar, bu uygulamalarin farkli egitim ortamlarindaki karsilastirmali etkinligini veya okul
basarisi lizerindeki uzun vadeli etkilerini arastirabilir.

Anahtar Kelimeler: I¢ Pazarlama, K-12 Ozel Okullari, Okul Kiiltiirii, Okul Itibari, Marka Elcileri
Building Brand Ambassadors: Internal Marketing Strategies in K-12 Private Schools

In the competitive landscape of K-12 private education, internal marketing has become an essential strategy to align teachers
with the school's brand. This alignment is crucial not only for fostering a cohesive educational environment but also for
reinforcing the school's identity and values to students, parents, and the broader community. By making teachers brand
ambassadors, schools can leverage their staff’s influence to enhance the school's reputation and ensure consistent messaging
across all levels of interaction. This research aims to identify key internal marketing practices within K-12 private schools that
contribute to staff satisfaction, retention, and overall school performance within K-12 private schools. Utilizing a
phenomenological research design, the study involved in-depth interviews with eight administrators and six teachers across
several private schools. Content analysis of the data revealed that successful internal marketing practices include fostering a
positive work environment, aligning staff goals with the school's mission, and cultivating a strong organizational culture
through professional development, recognition programs, and supportive leadership. The study concludes that effective internal
marketing is crucial for maintaining a motivated and committed workforce, which in turn positively impacts student outcomes
and the school's reputation. Future research could explore the comparative effectiveness of these practices in different
educational settings or investigate their long-term impact on school success.

Keywords: Internal Marketing, K-12 Private Schools, School Culture, School Reputation, Brand Ambassadors
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Fintechler, Dijital Bankacilik ve Siirdiiriilebilir Finansin Hukuki Mimarisi: Finansal Kapsayicihk ig:in Gelecegin Yol
Haritasi ve Dogru Regiilasyonun Onemi

Do¢.Dr. Mete Tevetoglu' , Zeynep Akkas Caglar!
1Tevetoglu Legal
*Corresponding author: Zeynep Akkas Caglar

Bu calisma, Tiirkiye'de fintechlerin ve dijital bankaciligin siirdiiriilebilir finansman siireglerindeki hukuki ve regiilasyonel
boyutlarini ele almaktadir. Fintechler, agik bankacilik gibi yenilik¢i ¢dziimler sunarak, konvansiyonel bankalarla “rekaberlik”
icinde finansal kapsayiciligr artirmada kritik bir rol oynayabilir. Tiirkiye gibi gelismekte olan iilkelerde bu ¢oziimler, finansal
araglara erisimi genisletmekle kalmayip, ¢evresel ve sosyal acidan siirdiiriilebilir projelerin finansmanint da
kolaylagtirmaktadir. Calisma, fintechlerin Tiirkiye'deki regiilasyonlar ve hukuki ¢erceveye uygun olarak siirdiiriilebilirlige
nasil katki saglayabilecegini inceleyerek, bu baglamda dort temel ¢oziim Onerisi sunmaktadir: dijital finansal hizmetlerin
yayginlastirilmasi, mikro finans uygulamalarina katkilar, yesil fintech inovasyonlarinin katalizor etkisi ve siirdiiriilebilirlik
odakli is birliklerinin hukuki mimarisinin analiz edilmesi. Caligsmanin kapsaminda, siirdiiriilebilir finans terimi, kredi tahsisleri
ve yesil bonolar gibi bor¢lanma araglari hari¢ tutularak ele alinmig ve fintechlerin sundugu dijital ¢éziimler ile mikro finans
gibi yenilik¢i yaklasimlarin siirdiiriilebilirlik tizerindeki potansiyel etkisi konularma odaklanilmistir.

Anahtar Kelimeler: Fintech, Dijital Bankacilik, Siirdiiriilebilir Finans, Finansal Kapsayicilik, Rekaberlik.

Fintechs, Digital Banking, and the Legal Architecture of Sustainable Finance: A Roadmap for Financial Inclusion
and the Importance of Proper Regulation

This study explores the legal and regulatory aspects of fintechs and digital banking in the context of sustainable finance
processes in Turkey. Fintechs can play a critical role in increasing financial inclusion through “co-opetition” with conventional
banks, offering innovative solutions like open banking. In developing countries such as Turkey, these solutions not only expand
access to financial instruments but also facilitate the financing of environmentally and socially sustainable projects. The study
examines how fintechs can contribute to sustainability in line with Turkey’s regulatory framework and legal structure,
providing four key recommendations: expanding digital financial services, supporting microfinance applications, catalyzing
green fintech innovations, and the analysis of sustainability-focused partnerships’ legal architecture. The term “sustainable
finance” is discussed within the scope of this study, excluding credit allocations and green bonds, focusing instead on the
potential impact of digital solutions and innovative approaches like microfinance offered by fintechs on sustainability.

Keywords: Fintech, Digital Banking, Sustainable Finance, Financial inclusiveness, Co-Opetition.
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1999 Marmara Depremi Sonrasi Tiirkiye’de Zorunlu Deprem Sigortasinin Dogusu ve Gelisimi

Fatih Akliman?

! Malatya Turgut Ozal Universitesi, Lisansiistii Egitim Enstitiisii, Isletme Ana Bilim Dal1 Yiiksek Lisans Ogrencisi

Bu calismanin amaci, Tiirkiye gibi deprem riski yiiksek bir cografyada yasanabilecek afetler sonrast halkin maddi kayiplarin
en aza indirmek amaciyla, Dogal Afet Sigortalari Kurumu'nun (DASK) kurulus siirecini, sigorta kapsami ve zaman igerisindeki
degisiklikleri incelemektir. Caligmada literatiir taramasi yontemi kullanilmig, dogal afet sigortalari kurumunun faaliyet
raporlar1 ayrintili olarak incelenmistir. Polige teminat kapsami, muafiyet, indirim uygulamalari, enflasyona karsi alinan
onlemler, sirketin teknolojik gelismeleri, yillar icerisindeki tiretim rakamlari, zorunlu afet sigortasina (ZAS) doniigiim siireci
ve 6 Subat 2023 Kahramanmaras depreminde alinan aksiyonlar incelenmistir. 2000 yilinda Zorunlu Deprem Sigortasinin
hayata gecirilmesi, Tiirkiye’deki sigorta sisteminin deprem risklerine karsi bakis agisint degistirmis, sektoriin gelismesinde
o6nemli bir adim atmasini saglamistir. Yillar igerisinde teknolojik gelismeler yakindan takip edilerek her gegen yil yeni bir
adimla daha ileriye tasinmistir. Enflasyon koruma teminatinin yiiriirliie alinmasi yil igerisinde polige teminatlarin canlt
kalmasini ve hasar durumunda kayipsiz bir ddeme yapilmasini saglamistir. Zorunlu afet sigortasina gegis ile birlikte, hasarlara
ek olarak sel, heyelan, firtina, dolu, ¢1§ ve orman yangminin da sigorta teminatina eklenmesi hedeflenmektedir. Ayrica,
koylerde yer alan binalarinda teminata alinmasi planlanmaktadir.

Boylece gelecekte daha giiglii bir sigorta sistemiyle afetlere karsi direngli olacagini gostermektedir. Bu baglamda, sigorta
kapsamindaki yeniliklerin hem sektor dinamiklerine katki saglayacagi hem de toplumun deprem riskine kars1 daha giiclii bir
koruma saglayacagi ongoriilmektedir.

Anahtar Kelimeler: Sigorta, Zorunlu Deprem Sigortasi, Zorunlu Afet Sigortasi
The Birth and Development of Compulsory Earthquake Insurance in Turkey After The 1999 Marmara Earthquake

The aim of this study is to examine the establishment process of the Natural Disaster Insurance Institution (DASK), the scope
of insurance, and its changes over time, in order to minimize the financial losses of the public after disasters that may occur
in a high-risk earthquake geography like Turkey. The study uses the literature review method and examines the activity
reports of the Natural Disaster Insurance Institution in detail. It investigates the scope of policy coverage, exemptions,
discount applications, measures taken against inflation, the company’s technological developments, production figures over
the years, the transformation process to mandatory disaster insurance (ZAS), and the actions taken during the Kahramanmarag
earthquake on February 6, 2023. The introduction of Compulsory Earthquake Insurance in 2000 changed the perspective of
Turkey's insurance system on earthquake risks, marking an important step in the development of the sector. Over the years,
technological developments have been closely monitored, and each year, new steps have been taken to advance further. The
introduction of inflation protection coverage ensures that policy coverages remain active throughout the year and that
compensation payments are made without loss in the event of damage. With the transition to mandatory disaster insurance,
it is aimed to include not only damages but also coverage for floods, landslides, storms, hail, avalanches, and forest fires.
Additionally, it is planned to cover buildings located in villages. Thus, it demonstrates that a stronger insurance system will
provide resilience against disasters in the future. In this context, it is predicted that the innovations within the insurance
coverage will contribute to the dynamics of the sector and provide stronger protection for society against earthquake risks.

Keywords: Insurance, Compulsory Earthquake Insurance, Compulsory Disaster Insurance
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Algilanan Cevresel Sorumlulugun Paylasim Ekonomisi Platformlarim Kullanma Niyeti Uzerindeki Etkisinde
Algilanan Yesil Kalitenin Rolii

Dr. Ramazan Kayhan', Ogr.Gér. Murat Bastug?

Nisantas1 Universitesi, > Nisantas1 Universitesi

Siirdiiriilebilirligin artan 6nemi hem tiiketicileri hem de isletmeleri daha c¢evre dostu iiriin veya hizmetler iiretmeye ve
tiikketmeye ydneltmistir. Ustelik siirdiiriilebilirlik paradigmasinimn bu kadar giiclii oldugu bir dénemde, tiiketiciler ¢evre igin
daha iyi olan uygulamalar1 desteklemeye istek duymaktadir. Bu yiizden iiriin ve hizmetler i¢in gevresel sorumluluk ve yesil
kalite gibi unsurlarin uygulamaya konulmasi daha degerli hale gelmektedir. Bu durum, paylasim ekonomisi platformlarinin
stirdiiriilebilirlik agisindan 6nem kazanmasina yol agmistir. Ancak literatiirdeki ¢aligmalar incelendiginde, algilanan ¢evresel
sorumluluk ve algilanan yesil kalite ile paylasim ekonomisi platformlarmin kullanimi arasindaki baglantilar1 ortaya koyan bir
caligmaya rastlanilamamistir. Bu nedenle bu g¢alisma, algilanan c¢evresel sorumlulugun paylasim ekonomisi platformlarim
kullanma niyeti iizerindeki etkisinde algilanan yesil kalitenin roliine odaklanarak bu alandaki boslugu doldurmay:
amaclamaktadir. Paylasim ekonomisi platformlarinin kullanicilarindan anket yontemiyle elde edilen veriler SmartPLS
programi kullanilarak analiz edilmistir. Analiz sonucunda algilanan ¢evresel sorumlulugun paylagim ekonomisi platformlarini
kullanma niyeti lizerindeki etkisinde algilanan yesil kalitenin biitiinleyici kismi aracilik rolii oldugu tespit edilmistir. Ayrica,
algilanan cevresel sorumlulugun algilanan yesil kalite ve algilanan yesil kalitenin de paylasim ekonomisi platformlarini
kullanma niyeti iizerinde etkisi oldugu ortaya c¢ikarilmistir. Bulgular algilanan ¢evresel sorumluluk ve algilanan yesil kalitenin
paylasim ekonomisi platformlarini kullanma niyeti iizerindeki 6nemini vurgulamaktadir. Ustelik paylasim ekonomisi
platformlarini kullanma niyetinin 6nemli bir tahmin edicisi olarak algilanan yesil kalitenin 6n plana ¢iktig1 goriilmektedir.

Anahtar Kelimeler: Paylasim Ekonomisi, Algilanan Cevresel Sorumluluk, Algilanan Yesil Kalite, Kullanma Niyeti,
Strdirilebilirlik.

The Role of Percerved Green Quality In The Impact Of Perceived Environmental Responsibility On Intention To Use
Sharing Economy Platforms

The growing importance of sustainability has oriented both consumers and businesses to produce and consume more
environmental-friendly products or services. Moreover, consumers are eager to support policies that are better for the
environment in an age when the sustainability paradigm is so pervasive. Therefore, considering issues such as environmental
responsibility and green quality for products and services have become more valuable. This has resulted in the increasing
significance of shared economic platforms concerning sustainability. The current literature, however, lacks any study that
elucidates the connections between perceived environmental responsibility, perceived green quality, and the utilization of
sharing economy platforms. Therefore, this study aims to address this gap by focusing on the role of perceived green quality
in the impact of perceived environmental responsibility on the intention to use sharing economy platforms. The data obtained
from the users of sharing economy platforms through survey method were analyzed using SmartPLS software. The result of
the analysis indicates that perceived green quality plays a complementary partial mediating role in the effect of perceived
environmental responsibility on the intention to use sharing economy platforms. It also reveals that perceived environmental
responsibility influences perceived green quality, which in turn affects the intention to utilize sharing economy platforms. The
findings emphasize the importance of perceived environmental responsibility and perceived green quality on the intention to
use sharing economy platforms. Moreover, it is seen that perceived green quality stands out as an important determinant of the
intention to use sharing economy platforms.

Keywords: Sharing Economy, Perceived Environmental Responsibility, Perceived Green Quality, Intention to Use,
Sustainability
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Avrupa Birligi'nde Kurumsal Siirdiiriilebilirlik Raporlamasina Iliskin Mevzuat ve Diizenlemelere Kapsamh Bir
Bakis

Prof. Dr. Frank Ebinger?, Prof. Dr. Sevgi Putzke?
Technische Hochschule Niirnberg Georg Simon Ohm

Istanbul Kent Universitesi

Bu calisma, Avrupa Birligi'nde kurumsal siirdiiriilebilirlik raporlamasina iliskin mevzuat ve diizenlemelere, 6zellikle Avrupa
Siirdiiriilebilirlik Raporlama Standartlari'na (ESRS) odaklanarak kapsamli bir bakis sunmaktadir. AB, isletmelerin ¢evresel,
sosyal ve yonetisim (ESG) hedeflerine ulagsmadaki kritik roliinii vurgulayarak, siirdiiriilebilirligi ve kurumsal uygulamalarda
seffafligi tesvik etmede Oncii bir rol oynamaktadir. Kurumsal Siirdiiriilebilirlik Raporlama Direktifi’nin (CSRD) yiiriirlige
girmesi, goniillii raporlamadan zorunlu raporlamaya gegiste dnemli bir doniim noktasi olup, daha genis bir sirket yelpazesinin
stirdiiriilebilirlik etkileri hakkinda detayli bilgi vermesini zorunlu kilmaktadir. CSRD ile birlikte gelistirilen ESRS, sirketlerin
uymast gereken spesifik raporlama gerekliliklerini belirleyerek, AB genelinde siirdiiriilebilirlik verilerinin tutarliligini,
kargilagtirilabilirligini ve giivenilirligini saglamay1 amaglamaktadir. Bu calisma, bu diizenlemelerin kapsamini, etkilenen girket
tirlerini, kurumsal davraniglar {izerindeki beklenen etkileri ve kiiresel stirdiiriilebilirlik standartlar1 {izerindeki daha genis
yansimalar1 incelemektedir. Ayrica, isletmelerin bu yeni gerekliliklerle uyum saglamada karsilastiklar1 zorluklar ve firsatlar
ile yatirnmcilar, tiiketiciler ve diizenleyiciler gibi paydaslar icin olas1 faydalar da ele alinmaktadir.

Anahtar Kelimeler: Siirdiiriilebilirlik Raporlamasi, Csrd, Esrs

A Comprehensive Overview of Corporate Sustainability Reporting Legislation and Regulations in the European
Union

This paper provides a comprehensive overview of the legislation and regulations concerning corporate sustainability reporting
within the European Union, with a particular emphasis on the European Sustainability Reporting Standards (ESRS). The EU
has been at the forefront of promoting sustainability and transparency in corporate practices, emphasizing the critical role that
businesses play in achieving environmental, social, and governance (ESG) goals. The introduction of the Corporate
Sustainability Reporting Directive (CSRD) marks a significant shift from voluntary to mandatory reporting, requiring a broader
range of companies to disclose detailed information on their sustainability impacts. The ESRS, developed in conjunction with
the CSRD, sets out specific reporting requirements that companies must adhere to, ensuring consistency, comparability, and
reliability of sustainability data across the EU. This paper explores the scope of these regulations, the types of companies
affected, the expected impacts on corporate behavior, and the broader implications for global sustainability standards. It also
examines the challenges and opportunities for businesses in aligning with these new requirements, as well as the potential
benefits for stakeholders, including investors, consumers, and regulators.

Keywords: Sustainability Reporting, Csrd, Esrs
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Bilinclifarkindahk ve Marka Algisinda Noro Pazarlamanin Rolii

Prof. Dr. Izzet Bozkurt!

1

Bir markanin biling¢li farkindaligi, tiiketicinin markay1 tanima, hatirlama ve ona iliskin bir tutum gelistirme siireciyle baslar.
Bu siiregte marka, tiiketicinin zihinsel haritasinda belirli bir yer edinir. Bilingli farkindalik, markanin tiiketici zihnindeki
konumunu belirlerken, markanin giivenilirligi, kalitesi ve imaji gibi faktorler bu degerin insasinda etkili olur. Tiiketicinin bir
markay1 bilingli olarak fark etmesi, o markaya karsi duydugu giiven, baglilik ve tercih etme egilimini de artirabilir. Ancak, bu
siireglerin tam olarak nasil isledigini anlamak ve tiiketicinin zihninde olusan degeri 6l¢mek igin daha sofistike tekniklere ihtiyag
vardir. Pazarlama diinyasinda markalarin tiiketici zihninde nasil konumlandig1 ve algilandigi, markanin basarisini belirleyen
en Onemli faktorlerden biridir. Tiiketicilerin bir markay1 bilingli bir sekilde fark etmeleri, o markaya iligkin algilarinin ve
zihinsel degerlerinin olusumunda kritik bir rol oynar. Geleneksel pazarlama yontemleri, bu siireci anlamada ve 6l¢gmede kisitlt
kalabilirken, ndropazarlama teknikleri bu boslugu doldurarak daha derinlemesine bir anlayis saglar. Bu bildiri, kisilerin bir
markayi bilingli olarak fark etmeleri ile zihinde olusan degerin noropazarlama teknikleri kullanilarak nasil 6lgiilebilecegini
incelemektedir.

Anahtar Kelimeler: Marka, Pazarlama, Pazarlama iletisimi, Marka Algis1, Noro Pazarlama, Biiiitiinlesik Pazarlama [letisimi
Conscious Awareness in the Marketing Communication, A Systematic View of Neuromarketing Research

The field of marketing has changed and transformed significantly. The result of these transformations has forced marketing to
collaborate with many different disciplines. High competition in the market, technological development and transformation in
consumer trends have led to the emergence of new approaches in the field of marketing. Through data from sources such as
sociology, psychology, anthropology and neuromarketing, marketing made significant progress in understanding and guiding
consumers. Consumer awareness refers to the consumer's state of knowledge about the features, benefits and disadvantages of
a brand, product or service. Conscious awareness refers to the active inclusion of this information in the consumer's decision-
making process. This study evaluates the effects of conscious awareness, and the use of neuromarketing techniques to generate
data and strategies for marketing. The aim of this article is to evaluate the scope and content of neuromarketing research
conducted in this field by examining how consumers reach conscious awareness in the brand value creation and purchasing
decision processes. In addition, the work reviews national and international studies in neuromarketing research. The study aims
to examine neuromarketing research and provide data in terms of the sector in which it is applied, content, method and
techniques used.

Keywords:
Conscious awareness of consumers, marketing communication, consumer brand interaction, neuromarketing research.
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Calisanlarin Yenilik¢ilik Tutumunun Siirdiiriilebilir Performansa Yansimalari

Dog. Dr. Yunus Emre Tasgit!

Diizce Universitesi

Stirdiiriilebilir performansin artirilmast ve devam ettirilmesinde igletmelerin sahip oldugu insan sermayesinin 6zellikleri
belirleyici bir unsur olarak goriilmektedir. Calisanlarin 6zellikle yenilik¢ilik ve doniisiime iliskin algi ve tutumlart isletme
performansinin seyrini olumlu veya olumsuz yonde etkileyici niteliktedir. Yine bu etkinin niteliginin, performansin tiiriine
gore de, etki diizeyi bakimindan farklilasmasi beklenmektedir. Bu arastirmanin amaci ¢alisanlarin yenilik¢ilik tutumunun
siirdiiriilebilir performansa yansimalarini incelemektir. Arastirmada nicel arastirma yontemlerinden iliskisel tarama modeli
kullanilmus, veri toplama araci olarak anket teknigi tercih edilmistir. Arastirma 6rneklemi, gesitli sektorlerde ve isletmelerin
iiretim, pazarlama, arge, muhasebe ve bilgi teknolojileri birimlerinde gérev yapan ve ¢alismalarinda teknoloji yogun faaliyet
gosteren kigilerden (380 kisi) olusmaktadir. Veriler analizinde SPSS 25 kullanilmigtir. Arastirma sonuglarina gore ¢aliganlarin
yenilik¢ilik tutumunun siirdiiriilebilir performans iizerinde anlamli bir etkisi vardir.

Anahtar Kelimeler: Siirdiiriilebilir Performans, Siire¢ Performansi, Sonug¢ Performansi, Yenilik¢ilik Tutumu
Reflections of Employees’ Innovative Attitude on Sustainable Performance

The characteristics of the human capital that businesses have are seen as a determining factor in increasing and maintaining
sustainable performance. Employees' perceptions and attitudes, especially towards innovation and transformation, have a
positive or negative effect on the course of business performance. Again, the nature of this effect is expected to vary depending
on the type of performance in terms of impact level. The purpose of this research is to examine the reflections of employees'
innovative attitudes on sustainable performance. In the research, the relational screening model, which is one of the quantitative
research methods, was used, and the survey technique was preferred as the data collection tool. The research sample consists
of people (420 people) working in various sectors and in the production, marketing, R&D, accounting and information
technology units of businesses and working in technology-intensive activities. SPSS 25 was used in the data analysis.
According to the research results, the innovative attitude of employees has a significant effect on sustainable performance.

Keywords: Sustainable Performance, Process Performance, Output Performance, Innovation Attitude

15

http://isbescongress.org/



International Sustainable Business and Economic Strategies Congress (11-12 Ekim 2024)
(Uluslararasi Siirdiiriilebilir Isletmecilik ve Ekonomi Stratejileri Kongresi) 11-12 October 2024

D—
Presentation ID / Sunum No = 08
Oral Presentation / Sozlii Sunum

ORCID ID: 0000-0002-0188-7809, 0009-0000-6164-2910

Coca-Cola’nin Yesil Aklama Uygulamalari: Siirdiiriilebilirlik iddialar ve Plastik Sorunlart

Dr. Ogr. Uyesi Buket Kirc1 Altinkeski', Ogr.Gor. Merve Babal *

'Hali¢ Universitesi

Bir isletme veya yatirim fonunun iirlinleri veya faaliyetleri ile ilgili olarak siirdiiriilebilirlik performansi hakkinda yaptigi
yaniltici veya asilsiz iddialar yesil aklama olarak tanimlanmaktadir. Bir kurulusun veya {irtiniin yesil kimlik bilgileri hakkinda
yaniltict veya belirsiz iddialar; stirdiiriilebilirlige yonelik sembolik, 6nemsiz veya alakasiz jestler yapmak; siirdiiriilebilirlik
izlenimi vermek i¢in yesil moda sozciikler veya imgeler kullanmak; sertifika etiketlerinin veya {iglincii taraf onaylarinin
yaniltict kullanimi gibi yesil aklamanin birgok farkli bi¢imi mevecuttur (Williams, 2024). Son yillarda gok biiyiik ve kurumsal
diinya markalarinin yesil aklama iglemleriyle siklikla karsilagilmaktadir. Bu ¢alismada, kayda deger bir artis trendine sahip
olan yesil aklama kavramimin siirdiiriilebilirlikle olan iligkisi, Coca-Cola Sirketi 6rnegi iizerinden incelenmektedir. Yesil
aklama, sirketlerin ¢evre dostu olduklarini iddia ederken, ger¢ekte bu taahhiitleri yerine getirmedikleri durumlart ifade
etmektedir. Coca-Cola, siirdiiriilebilirlik hedeflerini 6n planda tutan bir pazarlama stratejisi benimsemesine ragmen, ¢evresel
etkileri bakimindan elestiriler almaktadir. Arastirmanin temel metodolojisi, Google Trends araciligiyla yesil aklama ile ilgili
arama verilerinin analiz edilmesidir. Bu analiz, yesil aklama kavraminin zaman i¢indeki artig trendlerini ve kamuoyundaki
algisini ortaya koymay1 amaglamaktadir. Coca-Cola’nin siirdiiriilebilirlik uygulamalar ile yesil aklama iddialar1 arasindaki
iliski, bu verilerle desteklenerek degerlendirilecektir. Sonug olarak, ¢alismanin bulgulari, yesil aklama kavraminin artiginin,
tiiketici bilincinin yiikselmesi ve siirdiiriilebilirlik taleplerinin artmastyla iliskili oldugunu gostermektedir. Coca-Cola 6rnegi,
sirketlerin siirdiiriilebilirlik iddialarini nasil yonetmesi gerektigi konusunda 6nemli ¢ikarimlar sunmaktadir.

Anahtar Kelimeler: Yesil Aklama, Siirdiiriilebilirlik, Coca-Cola, Plastik Kirliligi.
Coca-Cola's Greenwashing Practices: Sustainability Claims and Plastic Issues

Greenwashing is defined as misleading or unsubstantiated claims made by a business or investment fund about the
sustainability performance of its products or activities. There are many different forms of green laundering, such as misleading
or ambiguous claims about an organisation's or product's green credentials; making symbolic, trivial or irrelevant gestures
towards sustainability; using green buzzwords or images to give the impression of sustainability; misleading use of certification
labels or third-party endorsements (Williams, 2024). In recent years, green laundering transactions of very large and corporate
world brands are frequently encountered. In this study, the relationship between the concept of green laundering, which has a
significant increase trend, and sustainability is analyzed through the example of Coca-Cola Company. Green laundering refers
to situations in which companies claim to be environmentally friendly, but in reality, do not fulfil these commitments. Although
Coca-Cola has adopted a marketing strategy that prioritizes sustainability goals, it has been criticized for its environmental
impact. The main methodology of the research is to analyze search data on green laundering through Google Trends. This
analysis aims to reveal the increasing trends of the concept of green laundering over time and its public perception. The
relationship between Coca-Cola's sustainability practices and green laundering allegations will be evaluated with the support
of these data. As a result, the findings of the study show that the increase in the concept of green laundering is related to the
increase in consumer awareness and sustainability demands. The case of Coca-Cola offers important implications for how
companies should manage their sustainability claims.

Keywords: Greenwashing, Sustainability, Coca-Cola, Plastic Pollution.
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Dijital Doniisiim ve Siirdiiriilebilirlik Arasindaki iliskiye Yonelik Bir Bibliyometrik Analiz

Dr. Ogr. Uyesi Gokce Akdemir Omiir!

{stanbul Universitesi

21. Yiizyilda stirdiiriilebilirlik, ekonomik, sosyal ve c¢evresel boyutlari ile isletmelerin yeteneklerini, kaynaklarmi ve diger
ciktilarini yonetmede 6ncelikli hedeflerden biri olarak konumlandirilmaktadir. Bu baglamda siirdiiriilebilirligin dijital siirecler,
dijital uygulamalar ve dijital ekoloji alanlarin1 kapsayan dijital doniisiim ile kesisim noktalarinin tespiti ve bunlarin stratejik
yonetimi ayn1 zamanda isletmeler i¢in birer basari regetesi haline gelmektedir. Bu baglamda yaygin etkisi artmakta olan bu iki
kavramin kesisim alanlarinin tespit edilmesi ve gelecekteki olasi agilimlara iligkin bir tahminleme yapilmasi, ¢alismamizin
temel motivasyonu olmustur. Calismamizda Web of Science (WOS) veritabaninda “sustainabilty” ve “digital transformation”
anahtar kelimeleri ile yonetim ve isletme alanindaki 2010-2024 yillar1 arasindaki 331 adet yayn {izerinden Vosviewer 1.6
programi kullanilarak bir bibliyometrik analiz gergeklestirilmistir. Analiz bulgularina goére siirdiiriilebilirlik ve dijital doniisiim
kavramlarinin kesisim noktalarina iligkin bir trend analizi yapilmigtir. Bulgulara gore siirdiiriilebilirlik ve dijital doniisiim
konulari ile iligkili olarak 2010- 2023 yillar1 arasinda siirdiiriilebilir kalkinma, siirdiirtilebilirlik performansi, dijitallesme ve
dijital doniigiim kavramlarina yonelik ¢calismalarin gerceklestirildigi goriiliirken; 2023 yilindan itibaren sosyal siirdiiriilebilirlik
ve ekonomik siirdiiriilebilirlik kavramlarinin ¢alisildigt goézlenmektedir. 2024 yilinda ise; inovasyonun, c¢evresel
siirdiiriilebilirligin ve dinamik yeteneklerin ilgili alandaki caligmalarda bir odak olusturdugu goriilmektedir. S6z konusu
bulgular 15181nda bibliyometrik analiz sonuglarina goére olast nedenleri ile kavramlar arasindaki iliskilendirmelere iligkin
oriintiilerin tespit edilmesi ve gelecekte muhtemel kavramsal iligkilendirmelere yonelik bir ongériide bulunulmasi
amaglanmaktadir. Bu baglamda ¢alismanin sorunsali, siirdiiriilebilirlik ve dijital doniisiimiin arasindaki etkilesimin tespit
edilmesidir.

Anahtar Kelimeler: Siirdiirilebilirlik, Dijital Doniistim, Stirdirilebilirlik Performansi, Bibliyometrik Analiz

A Bibliometric Analysis of the Relationship Between Digital Transformation and Sustainability

In the 21st century, sustainability is positioned as one of the primary goals in managing the capabilities, resources and other
outputs of businesses with its economic, social and environmental dimensions. In this context, the identification of the
intersection points of sustainability with digital transformation, which includes digital processes, digital applications and digital
ecology, and their strategic management also become a recipe for success for businesses. In this context, the identification of
the intersection areas of these concepts, whose widespread impact is increasing, and the prediction of possible future
expansions have been the main motivation of our study.

In the study, a bibliometric analysis was conducted using the Vosviewer 1.6 program on 233 publications in the field of
management and business between the years 2010-2024 using the keywords “sustainability” and “digital transformation” in
the Web of Science (WOS) database. According to the analysis findings, a trend analysis was conducted regarding the
intersection points of the concepts of sustainability and digital transformation. According to the findings, while it is seen that
studies on the concepts of sustainable development, sustainability performance, digitalization and digital transformation were
carried out between the years 2010-2023 in relation to the subjects of sustainability and digital transformation, it is observed
that the concepts of social sustainability and economic sustainability have been studied since 2023. In 2024, it is seen that
innovation, environmental sustainability and dynamic capabilities constitute a focus in the studies in the relevant field. In the
light of the findings, it is aimed to determine the patterns regarding the possible reasons and the associations between the
concepts according to the results of the bibliometric analysis and to make a prediction regarding the possible conceptual
associations in the future. In this context, the problematic of the study is to determine the interaction between sustainability
and digital transformation.

Key words: Sustainability, Digital Transformation, Sustainability Performance, Bibliometric Analysis
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Dijital Miras fle Kaheilik Giivence Altina Alabilir Mi': Siirdiiriilebilirlik Raporlarina Dayah Bir inceleme

Dr. Ogr. Uyesi Seda Isgiizar!
Malatya Turgut Ozal Universitesi

Bugiin isletmeler dijital araglarla veri toplamakta, saklamakta, veriye dayali kararlar almakta; boylece dijital bir ekosistemin
hem etkin bir kullanicis1 hem de yaraticisi haline gelmektedir. Sosyal medya hesaplarindan web sayfalarina, e-postalardan
sahip olunan yazilimlara kadar deger tasiyan elektronik her veri pargasi ise isletmelerin dijital varligi olarak
degerlendirilmektedir. Sirketlerin gelecekteki konumunun gittikge biiyiiyen bu dijital mirasa bagli olacag diisiiniilmektedir.

Dolayisiyla dijital mirasin kaliciligini saglamak, isletmelerin yalnizca bugiinkii faaliyetlerini degil, ayn1 zamanda gelecekteki
varliklarini ve rekabet giiglerini de giivence altina almalarina olanak saglayabilir. Buradan hareketle ¢alisma, dijital miras ve
varlik yonetiminin igletmelerin siirdiiriilebilirlik stratejileri i¢inde nasil ele alindig1 analiz etmeyi amaglamaktadir. Bunun igin
BIST Teknoloji Endeksi'ne kayitl sirketler iizerine bir inceleme gergeklestirilmistir. Teknoloji sektdriindeki 37 isletmenin
siirdiiriilebilir endekslerine dahil olup olmadiklari, siirdiiriilebilirlik raporu yayinlayip yayinlamadiklarina bakilmistir. Edinilen
siirdiiriilebilirlik raporlart incelenerek dijital mirasa yonelik hangi unsurlarin vurgulandigi igerik analizi ydntemiyle
belirlenmistir. Ayrica ikincil kaynak taramasi yapilarak dijital mirasin siirdiiriilebilirligin ekonomik ve sosyal boyutlariyla ile
iligkisi ortaya konmaya calisilmistir.

Elde edilen bulgulara gore, dijital varliklar raporlarda dolayli olarak belirtilmekte ve sirketlerin veri giivenligi, gizliligi ve siber
giivenlik politikalartyla iligkilendirilmektedir. Varliklarin uzun vadeli siirdiiriilebilirligi ve korunmasi konularinda detayl bir
yaklagim sergilenmemistir. Ayrica raporlarin biiyiik boliimiinde, dijital varliklarin ve dijital mirasin korunmasina yoénelik net
bir risk yonetimi stratejisi bulunmamaktadir. Sirketler, veri ihlalleri, siber saldirilar, sosyal platformlara erisim engelleri, hizmet
saglayicilarin yasadigi sorunlar gibi risklere kars1 dijital miras stratejilerini ¢esitlendirmeye muhtagtir.

Anahtar Kelimeler: Dijital Varlik, Dijital Miras, Stirduriilebilirlik

Can Permanence be Ensured Through Digital Legacy: An Analysis Based on Sustamability Reports

Today, businesses collect and store data using digital tools and make data-driven decisions, thus becoming both active users
and creators of a digital ecosystem. Every piece of electronic data that holds value, from social media accounts to websites,
from emails to proprietary software, is considered part of a business's digital presence. It is believed that the future positioning
of companies will increasingly depend on this growing digital legacy. Therefore, ensuring the permanence of the digital legacy
may not only secure the present operations of businesses but also safeguard their future existence and competitive strength.

From this perspective, the fundamental question is: “Are the digital assets owned by individuals and legal entities sustainable,
and do they contribute to sustainability?” This study aims to analyze how digital legacy and asset management are addressed
within the sustainability strategies of businesses. To this end, an examination was conducted on companies listed in the BIST
Technology Index. It was assessed whether 37 companies in the technology sector are included in the sustainability index and
whether they publish sustainability reports. The sustainability reports obtained were analyzed using content analysis to identify
the elements related to digital legacy that were emphasized. Additionally, a secondary source review was conducted to explore
the relationship between digital legacy and the economic and social dimensions of sustainability.

According to the findings, digital assets are indirectly mentioned in the reports and are linked to companies’ data security,
privacy, and cybersecurity policies. However, there is no detailed approach concerning the long-term sustainability and
protection of these assets. Furthermore, the majority of the reports lack a clear risk management strategy regarding the
preservation of digital assets and digital legacy. Companies need to diversify their digital legacy strategies to address risks
such as data breaches, cyberattacks, access barriers to social platforms, and issues faced by service providers.

Keywords: Digital legacy, digital assets, sustainability
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Divergent Metrics: Exploring Supply Chain Performance in Humanitarian Organizations Versus Public and Private
Sectors

Monther Alaff! , Dr. Ogr. Uyesi Gamze Karayaz
Usik University

*Corresponding author; Monther Alaff

Humanitarian organizations operate under conditions that require rapid response and flexibility, often in crisis situations where
traditional supply chain metrics may not be applicable. Their focus on speed, adaptability, and stakeholder engagement
contrasts sharply with the public and private sectors, which typically prioritize efficiency, cost-effectiveness, and long-term
strategic planning.

This paper investigates the differences in supply chain performance measurement between humanitarian organizations and the
public and private sectors, highlighting the unique challenges and objectives that define each domain. Through a thorough
literature review, we examine existing frameworks and metrics used in supply chain performance evaluation across these
sectors.

To achieve this goal, a systematic literature review was conducted, analyzing 57 articles published between 2000 and 2024
across four databases: IEEE Xplore, Web of Science, Scopus, and JSTOR.

Our analysis reveals that while public and private sectors benefit from established performance metrics such as ROl and
inventory turnover, humanitarian organizations often rely on qualitative measures and emergent indicators that capture the
complexities of disaster response.

As aresult, this research introduces a model for supply chain performance specifically tailored for humanitarian organizations.
The model includes the most relevant metrics and attributes to assist both researchers and practitioners in their future work.

Anahtar Kelimeler: Metric of Supply Chain Performance, Humanitarian Supply Chain Management, Humanitarian
Organizations

Farkh Metrikler: insani Yardim Kuruluslarinda Kamu ve Ozel Sektorlerle Karsilastirildiginda Tedarik Zinciri
Performansinin Arastirilmasi

Insani yardim kuruluslar, genellikle geleneksel tedarik zinciri 6lciitlerinin uygulanamayabilecegi kriz durumlarinda, hizli yanit
ve esneklik gerektiren kosullar altinda faaliyet gdstermektedir. Hiz, uyarlanabilirlik ve paydas katilimina odaklanmalari, tipik
olarak verimlilik, maliyet etkinligi ve uzun vadeli stratejik planlamaya 6ncelik veren kamu ve 6zel sektorlerle keskin bir tezat
olusturmaktadir.

Bu makale, insani yardim kuruluslari ile kamu ve 6zel sektorler arasindaki tedarik zinciri performans 6l¢iimii farkliliklarini
arastirmakta ve her bir alani tanimlayan benzersiz zorluklar1 ve hedefleri vurgulamaktadir. Kapsamli bir literatiir taramasi
yoluyla, bu sektorlerde tedarik zinciri performans degerlendirmesinde kullanilan mevcut ¢ergeveler ve Olgiitler
incelenmektedir.

Bu amaca ulagmak i¢in sistematik bir literatiir taramasi yapilmis ve 2000 ile 2024 yillar1 arasinda dort veri tabaninda yayinlanan
57 makale analiz edilmistir: IEEE Xplore, Web of Science, Scopus ve JSTOR.

Analizimiz, kamu ve 6zel sektorlerin ROI ve envanter cirosu gibi yerlesik performans olgiitlerinden yararlanirken, insani
yardim kuruluslarinin genellikle afet miidahalesinin karmagikligini yakalayan nitel dl¢iimlere ve yeni ortaya ¢ikan gostergelere
giivendigini ortaya koymaktadir.

Sonug olarak bu aragtirma, insani yardim kuruluslart igin 6zel olarak tasarlanmis bir tedarik zinciri performanst modeli
sunmaktadir. Model, hem aragtirmacilara hem de uygulayicilara gelecekteki ¢alismalarinda yardimer olacak en ilgili 6lgiitleri
ve nitelikleri icermektedir.

Anahtar Kelimeler: insani yardim tedarik zinciri performanst, insani yardim organizasyonu, tedarik zinciri yonetimi
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E-Ticarette Satin Alma Davranisim1 Belirleyen Faktorler: Teorik ve Ampirik Bir inceleme

Dr. Ogr. Uyesi Burcak Cebeci Perker!

Bahgesehir Universitesi

Bu arastirma, e-ticarette satin alma davranisini etkileyen cesitli faktorleri kapsamli bir sekilde incelemeyi amaglamaktadir.
Dijitallesmenin hizla yayilmasi, yalnizca tiiketici davraniglarini doniistiirmekle kalmamis, ayn1 zamanda ¢evrimigi aligverigin
popiilaritesini de 6nemli dl¢iide artirmistir. Bu baglamda, e-ticaret platformlarinda satin alma kararlarini sekillendiren temel
faktorler olarak tiiketici giiveni, kullanic1 deneyimi, fiyatlandirma stratejileri, iiriin bilgisi ve sosyal etki 6ne ¢ikmaktadir.
Calisma, bu faktorlerin birbirleriyle olan etkilesimlerini ve satin alma davranislari iizerindeki etkilerini detayli bir sekilde analiz
etmektedir. Literatlir taramasi, mevcut arastirmalarin derinlemesine incelenmesini saglarken; anket yontemi, gergek tiiketici
verilerinin toplanmasina olanak tanmimaktadir. Bu sayede, farkli demografik O6zelliklere sahip tiiketicilerin e-ticaret
aligverislerinde nasil karar verdikleri daha iyi anlagilmaktadir. Elde edilen veriler, e-ticaret isletmeleri igin stratejik oneriler
sunarak, etkili pazarlama stratejilerinin gelistirilmesine yardimci olmay1 hedeflemektedir. Ayrica, tiiketici memnuniyetinin
artirtlmasi ve sadik miisteri kitlesinin olugturulmasi agisindan da énemli bulgular icermektedir. Sonuglar, e-ticaretin gelecegi
i¢in kritik 6neme sahip olup, bu alandaki akademik arastirmalara katkida bulunmay1 amaglamaktadir.

Anahtar Kelimeler: E-Ticaret, Satin Alma Davranisi, Tiiketici Memnuniyeti
Factors Determining Purchasing Behavior in E-Commerce: A Theoretical and Empirical Review

This research aims to comprehensively examine the various factors influencing purchasing behavior in e-commerce. The rapid
spread of digitalization has not only transformed consumer behavior but has also significantly increased the popularity of
online shopping. In this context, key factors shaping purchasing decisions on e-commerce platforms include consumer trust,
user experience, pricing strategies, product information, and social influence. The study analyzes the interactions among these
factors and their effects on purchasing behavior in detail. A literature review allows for an in-depth exploration of existing
research, while the survey method facilitates the collection of real consumer data. This approach provides a better
understanding of how consumers with diverse demographic characteristics make purchasing decisions in e-commerce. The
data obtained offers strategic recommendations for e-commerce businesses, assisting in the development of effective marketing
strategies. Additionally, it presents important findings regarding the enhancement of consumer satisfaction and the cultivation
of a loyal customer base. The results hold critical significance for the future of e-commerce and aim to contribute to academic
research in this field.

Keywords: E-Commerce, Purchasing Behavior, Consumer Satisfaction
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Girisimcilerin Dijital Teknolojilere ve Siirdiiriilebilir Kalkinmaya Yénelik Tutumlarimn Analizi: Birlesik
Kralhk'taki Kiiciik Isletmeler Uzerine Bir Arastirma

Dr. Ogr. Uyesi Ali Eren Bahkel

{stanbul Kent Universitesi

Stirdiiriilebilirlik ve teknolojinin kesisimi, giiniimiiz sirketlerinin ihtiya¢c duydugu rekabet avantajini elde etmelerine dnemli
faydalar saglamaktadir. Yapay zeka ve teknoloji, organizasyonlarin kaynak kullanimini optimize etmelerine yardimei olmanin
yani sira, planlama ve yatirim stratejilerini gelistirme, israfi azaltma ve enerji verimliligini artirma konusunda da destek
olmaktadir. Bu durum, isletmelerin siirdiiriilebilirlige yonelik gerekli adimlari atmalari ve aymi zamanda operasyonel
maliyetlerini diigiirmeleri a¢isindan 6nemli bir katki sunmaktadir. Teknoloji kullanimi, hem gevresel hem de orgiitsel
performans i¢in bir kazan-kazan durumu yaratmaktadir. Bu ¢alisma, girisimcilerin teknoloji kullanimi ve siirdiiriilebilirlik
kavramlarina yonelik bakis agilarini aragtirmayi ve dijital teknolojiye yonelik tutumlarinin siirdiiriilebilir kalkinmaya yonelik
tutumlarina olan etkisini incelemeyi amaglamaktadir. Arastirma, Birlesik Krallik’taki kiiciik isletmeler {izerinde
gerceklestirilmigtir ve Birlesik Krallik'ta su anda 5,6 milyon kiiciik isletme bulunmaktadir. %95 giiven diizeyi ve £%5 hata
pay1 temel alinarak, 6rneklem biiylikliigii 385 olarak belirlenmistir. Anketler, Birlesik Krallik’taki girisimci ve kiigiik isletme
sahiplerine LinkedIn iizerinden kolayda 6rnekleme yontemi ile dagitilmistir. Sonug olarak, Birlesik Krallik’ta faaliyet gosteren
toplam 385 kiigiik isletme sahibi ¢alismaya katilmigtir. Arastirmada, ii¢ boliimden olusan bir anket yontemi kullanilmustir: i1k
boliimde demografik sorular yer alirken, ikinci boliimde Baisutti ve Frate (2017) tarafindan gelistirilen Siirdiriilebilir
Kalkinma Tutum Olgegi, son boliimde ise Cabi (2016) tarafindan gelistirilen Dijital Teknoloji Tutum Olgegi kullanilmistir.
Bulgular SPSS ile analiz edilmistir. Korelasyon ve regresyon analizleri, Dijital Teknoloji Tutum Olgegi'nin “teknolojiye ilgi”
ve “teknolojiye yeterlik” alt boyutlar ile Siirdiiriilebilir Kalkinma Tutum Olgegi'nin “Cevre”, “Ekonomi”, “Sosyal” ve
“Egitim” alt boyutlar1 arasinda anlamli pozitif iligskiler oldugunu ortaya koymustur. Buna karsilik, Dijital Teknoloji Tutum
Olgegi'nin “Eglence i¢in Kullanim” ve “Sosyal Aglar” alt boyutlarinin, Siirdiiriilebilir Kalkinma Tutum Olgegi'nin “Ekonomi”,
“Sosyal” ve “Egitim” alt boyutlar1 iizerinde istatistiksel olarak anlamli ve negatif bir etkiye sahip oldugu bulunmustur. Bu
sonuglar, teknoloji tutumlari ile siirdiiriilebilir kalkinma arasindaki iligkinin karmagik ve ¢ok yonlii dogasini vurgulamakta ve
siirdiiriilebilir is uygulamalarini desteklemek i¢in olumlu teknolojik etkilesimlerin tesvik edilmesinin Onemini ortaya
koymaktadir.

Anahtar Kelimeler: Girisimcilik, Dijital Teknoloji, Siirdiiriilebilirlik, Stirdiiriilebilir Kalkinma

An Analysis of Entrepreneurs’ Attitudes Towards Digital Technologies and Sustainable Development: A Study On
Small Businesses in the Uk

The utilization of technology creates a win-win situation for both environmental and organizational performance. This study
aims to explore entrepreneurs' perspectives on the concepts of technology usage and sustainability and to examine the impact
of their attitudes towards digital technology on their attitudes towards sustainable development. The research was conducted
on small businesses in the United Kingdom, where there are currently 5.6 million small businesses. Based on a 95% confidence
level and a £5% margin of error, the sample size was determined to be 385. Surveys were distributed to individuals who are
entrepreneurs and small business owners in the UK through LinkedIn using the convenience sampling method. Consequently,
a total of 385 small business owners operating in the UK participated in the study. A questionnaire method was employed,
consisting of three sections: the first section included demographic questions, the second section utilized the Sustainable
Development Attitude Scale developed by Baisutti and Frate (2017), and the final section used the Digital Technology Attitude
Scale developed by Cabi (2016). The findings were analysed using SPSS. Correlation and regression analyses revealed
significant positive relationships between the sub-dimensions of the Digital Technology Attitude Scale (“interest in
technology” and “competence with technology”) and all sub-dimensions of the Sustainable Development Attitude Scale
(“Environment”, “Economy”, “Social” and “Education”). Conversely, the sub-dimensions of “Use for Entertainment” and
“Social Networks” within the Digital Technology Attitude Scale were found to have a statistically significant and negative
effect on the “Economy”, “Social” and “Education” sub-dimensions of the Sustainable Development Attitude Scale. These
results underscore the complex and nuanced nature of the relationship between technology attitudes and sustainable
development, highlighting the importance of fostering positive technological engagement to support sustainable business
practices.

Keywords: Entrepreneurship, Digital Technology, Sustainability, Sustainable Development

21

http://isbescongress.org/



International Sustainable Business and Economic Strategies Congress (11-12 Ekim 2024)
(Uluslararasi Siirdiiriilebilir Isletmecilik ve Ekonomi Stratejileri Kongresi) 11-12 October 2024

D—
Presentation ID / Sunum No = 14
Oral Presentation / Sozlii Sunum

ORCID ID: 0000-0003-3997-5983

Gosterisci Siirdiiriilebilir Tiiketim Uzerine Kavramsal Bir Calisma

Prof.Dr. Gozde Oymen Engindeniz’

{stanbul Ticaret Universitesi

Tiiketim, bireylerin belirli ihtiyaglarin1 gidermek {izere triinleri/ hizmetleri arayip bulmasi, satin almasi, kullanmasi ya da yok
etmesi olarak tanimlanmaktadir. Yillar i¢erisinde tiiketim gosteris¢i, hedonik, faydaci, sembolik ve deneyimsel tiiketim tiirleri
olarak ayrilamaya baglamistir. Gosterisci titketim, bireylerin ¢evresine statiisiinii ya da prestijini gostermek ve tist bir sosyal
sinifa ait olduklarini kanitlamak amaciyla tirlinleri/ hizmetleri satin almasidir.

Bunun yani sira tiiketimin siirdiiriilebilir olmasi da giiniimiiz diinyasinin énemli bir pargasi haline gelmistir. Siirdiiriilebilir
tiketim, dogal kaynaklar1 koruyarak, cevresel ayak izini azaltmay1 ve gelecek nesiller igin saglikli bir diinya birakmayi
amagclayan bir tiikketim modelidir.

Gilinliimiizde, likkslin tanimmin degismeye baslamasi ve 6zellikle yasanan g¢evresel sorunlarla beraber tiiketiciler, ¢evreci
iiriinlere yonelmeye baglamistir. Bdylelikle, doganin ve toplumun iyiligini disiindiigiinii belli ederek satin almalarini
gerceklestiren tiiketiciler de aslinda gosterisci tikketimde bulunmus olmaktadir. Bu ¢aligma, basta paradoks gibi goziikse de
gosterisci tikketim ve siirdiiriilebilir tiiketim kavramlarini bir araya getirerek gosterisci siirdiiriilebilir tiiketim kavrami {izerine
odaklanarak literatiire katki saglamay1 amaglamaktadir.

Anahtar Kelimeler: Gosterisci Tiiketim, Siirdiiriilebilir Tiiketim, Tiiketici

A Conceptual Study on Conspicuous Sustainable Consumption

Consumption is defined as the process by which individuals seek, purchase, use, or dispose of products or services to meet
specific needs. Over time, consumption has been classified into categories such as conspicuous, hedonic, utilitarian, symbolic,
and experiential consumption. Conspicuous consumption is a type of consumption when individuals buy products or services
to display their status or prestige and prove their affiliation with a higher social class.

On the other hand, sustainable consumption has become a crucial part of modern society. Sustainable consumption aims to
protect natural resources, reduce environmental footprints, and leave a healthy planet for future generations.

In recent years, the definition of luxury has shifted, particularly in response to environmental issues, driving consumers toward
eco-friendly products. By purchasing these products, consumers signal their concern for the well-being of nature and society,
engaging in a form of conspicuous consumption. This study, despite appearing paradoxical at first glance, contributes to the
literature by merging the concepts of conspicuous and sustainable consumption, focusing on the notion of conspicuous
sustainable consumption.

Keywords: Conspicuous consumption, sustainable consumption, consumer

22

http://isbescongress.org/



International Sustainable Business and Economic Strategies Congress (11-12 Ekim 2024)
(Uluslararasi Siirdiiriilebilir Isletmecilik ve Ekonomi Stratejileri Kongresi) 11-12 October 2024

D—
Presentation ID / Sunum No = 15
Oral Presentation / Sozlii Sunum

ORCID ID: 0000-0002-2544-9467, 0000-0003-0899-142x

How Greenfluencers Promote Zero Waste Movement On Instagram' Evidence From Tiirkiye

Dr. Ogr. Uyesi E. Basak Tavman® , Dr. Ogr. Uyesi Derya Yal¢in Dogan?
!fstanbul Okan Universitesi
?[stanbul Nisantas1 Universitesi

*Corresponding author: Bagsak Tavman

Social media platforms play an important role in the adoption of sustainable consumer behaviors. Today, many 'greenfluencers'
use their social media accounts to encourage individuals to adopt sustainable behaviors. With growing environmental concerns
about sustainability, the 'zero waste movement' has emerged and gained global attention. Social media influencers are at the
center of the zero-waste movement. 'Zero waste' is a circularity-based approach to resource and waste management that
encourages sustainable production and consumption habits and promotes the efficient use of resources. The zero waste
movement is recognized as a step towards controlling waste generation and minimizing the consequences of human activities
on the environment. In recent years, the increasing visibility of sustainable lifestyles such as 'zero waste' on social media has
raised the importance of individual action in addressing environmental issues. Despite its practical importance, studies
examining the role of greenfluencers in promoting sustainable lifestyles are limited. To address this, this study will analyze
the Instagram accounts of greenfluencers in Tiirkiye through content analysis, categorize salient topics and categories, and
examine the zero-waste lifestyle advocacy of green influencers on social media platforms. Overall, this research aims to
contribute a deeper understanding of the zero-waste lifestyle and its drivers. The research findings are expected to guide the
formulation of strategies to promote the adoption of the zero-waste movement and contribute to developing sustainable
consumption and zero-waste literature.

Anahtar Kelimeler: Zero Waste, Zero Waste Movement, Greenfluencer, Eco-Influencer, Sustainable Lifestyle

Yesil Fenomenlerin Instagram Paylasimlar Sifir Atik Hareketini Nasil Tesvik Ediyor? Tiirkiye Ornegi

Sosyal medya platformlar: siirdiiriilebilir tiiketici davraniglarinin benimsenmesinde énemli bir rol oynamaktadir. Giiniimiizde
pek ¢ok yesil fenomen, bireyleri siirdiiriilebilir davraniglar benimsemeye tesvik etmek icin sosyal medya hesaplarini
kullanmaktadir. Stirdiiriilebilirlikle ilgili cevresel kaygilarin artmasiyla birlikte 'sifir atik hareketi' ortaya ¢ikmis ve kiiresel
capta ilgi gérmeye baslamistir. Sosyal medya fenomenleri sifir atik hareketinin merkezinde yer almaktadir. 'Sifir atik',
siirdiiriilebilir iiretim ve tiiketim aligkanliklarini tesvik eden ve kaynaklarin verimli kullanimini destekleyen, kaynak ve atik
yonetimine yonelik dongiisellige dayali bir yaklagimdir. Son yillarda, sosyal medyada 'sifir atik' gibi siirdiiriilebilir yasam
tarzlarinin artan goriiniirliigii, cevre sorunlariin ele alinmasinda bireysel eylemin dnemini artirmistir. Pratik 6nemine ragmen,
stirdiiriilebilir yasam tarzlarinin tegvik edilmesinde yesil fenomenlerin roliinii inceleyen ¢alismalar sinirlidir. Bu aragtirmanin
amaci, yesil fenomenlerin sifir atik hakkinda dikkat ¢ektikleri konu bagliklarini ortaya ¢ikarmaktir. Arastirma kapsaminda,
yesil makro fenomenlerin 1 Ekim 2023- 1 Ekim 2024 tarihleri arasinda yaptiklar1 356 paylasim, igerik analizi ile incelenmistir.
Bu analizler yapilirken sifir atik felsefesi gergevesinde, geri doniistiir, azalt, reddet, yeniden kullan ve kompostlama temalari
dikkate alinmstir. Bulgular, yesil fenomenlerin sosyal medya araciligiyla genis kitlelere ulasarak siirdiiriilebilirlik ve sifir atik
konularinda farkindalik yaratmaya ¢alistiklarini gostermektedir. Yesil makro fenomenlerin paylasimlarinda en ¢ok azalt, geri
doniistiir ve yeniden kullan temalar1 hakkindaki paylasim yaptiklari, reddetme ve kompostlama temalarinin daha az paylasildig:
goriilmiistiir. Tiirkiye'de geri doniisiim ve yeniden kullanim bilinci son yillarda hizla artmasina ragmen, bu konular hakkinda
daha fazla bilgilendirilmeye ihtiya¢ oldugu goriilmektedir.

Anahtar Kelimeler: Sifir atik, sifir atik hareketi, yesil fenomen, eko-fenomen, siirdiiriilebilir yasam tarzi
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Hurda Arabalar: Tiirkiye’de Otomotiv Sektoriinde Tersine Lojistik Uzerine Bir Kritik

fsa Mustafa Cengizoglu’

{stanbul Kent Universitesi

Otomobiller giiniimiiz insaninin seyahat siiresini kisaltarak kolaylastirsa da, 6zellikle eski teknolojiye sahip otomobillerin,
yararindan ¢ok zarar1 bulunmaktadir. Eski otomobiller, gliniimiiz yakit verimli otomobiller ile karsilastirildiginda yiiksek sera
gaz1 salmimi gerceklestirerek dogaya daha fazla zarar vermektelerdir. Ayriyeten zamanla asinmis veya eskimis akii, radyator
gibi tagit parcalarinin da dogaya zarar1 disinda insan saglig1 lizerinde direkt etkisi bulunmaktadir. Tiirkiye’de giincel olarak
trafikte dolasan tasitlarin yaklagik yiizde 20’si, 21 yas ve iizeri tasitlardan olusmaktadir (Ers6z, 2024). Bu araglarin, trafikte
kaza yapma olasiliklar1 disinda yiiksek yakit maaliyetleri, yiiksek egzoz salinimlari ile hem gevresel hem de ekonomik olarak
stirdiiriilebilir degillerdir. Bu nedenle kullanim i¢in 6mriinii tamamlamuisg tagitlarin ve tasit pargalarinin, insan ve gevre sagligina
olan etkilerinin en diisiik seviyede tutulacak sekilde geri doniistiiriilmesi veya geri doniistiiriilmesi miimkiin degilse giivenli
bir sekilde bertaraf edilmesi gerekmektedir. Nitel olarak calisilan bu makalede Tiirkiye’de otomotiv sektdriinde dmriini
tamamlamig araglarin tersine lojistik faaliyetleri ¢evre politikalar1 ve isletme stratejileri kapsaminda degerlendirilecektir ve
tartigilacaktir.

Anahtar Kelimeler: Otomotiv, Tersine Lojistik, Tiirkiye'de Tersine Lojistik Faaliyetleri
Junk Cars: A Critique On Reverse Logistics in Automotive Sector in Tiirkiye

Although automobiles shorten and facilitate the travelling time of today's people, especially cars with old technology have
more harm than benefit. Compared to today's fuel-efficient cars, old cars cause more damage to nature by emitting high
greenhouse gas emissions. In addition, vehicle parts such as batteries and radiators that are worn out over time directly impact
human health and harm to nature. Approximately 20% of the vehicles currently circulating in traffic in Tiirkiye consist of
vehicles 21 years and older (Ersoz, 2024). These vehicles are not environmentally sustainable and economically sustainable
due to their high fuel costs and high exhaust emissions, apart from the possibility of accidents in traffic. For this reason, end-
of-life vehicles and vehicle parts should be recycled so that their effects on human and environmental health are kept at the
lowest level, or if recycling is not possible, they should be disposed of safely. In this qualitative study, reverse logistics activities
of end-of-life vehicles in the automotive sector in Tiirkiye will be evaluated and discussed within the scope of environmental
policies and business strategies.

Keywords: Automotive, Reverse Logistics, Reverse Logistics Activities in Tlrkiye
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ihracattaki Siirdiiriilebilir Artism Tiirkiye Ekonomisi f¢in Onemi

Dr. Ogr. Uyesi Metin Ketboga®
Malatya Turgut Ozal Universitesi

Kiiresel diinya ticareti, 2023 yilinda 31,5 trilyon dolar olarak gergeklesmistir. Tiirkiye’nin bu ticaret igindeki payr %0,8’dir.
Tiirkiye’nin diinya ticaretinden daha fazla pay almasi, doviz gelirlerini artirmasi, ekonomik biiylimeyi dis kaynaklarla finanse
etmesi ve ekonomiyi daha dinamik bir yapiya kavusturmasi i¢in dis ticaret faaliyetlerini artirmasi gerekmektedir. Bu amag
dogrultusunda dzellikle 1980 yilindan dnce ithal ikameci bir dis ticaret politikasi sergileyen Tiirkiye, 24 Ocak 1980 kararlar1
ile disa doniik ihracata dayali bir dis ticaret politikasi sergilemeye baslamistir. Bu kapsamda kambiyo rejimi alaninda yapilan
diizenlemeler Tiirk Lirasinin diinyada konvertibl olmasini saglamistir. Bu diizenlemelerin ardindan ihracat rakamlari, 1980
yilinda 2,9 milyar dolardan 1990 yilinda 12,9 milyar dolara yiikselmistir. 2023 yilinda ise ihracat rakami 256 milyar dolar
olarak gerceklesmistir. Son yillarda ise 6zellikle haberlesme agindaki gelismeler bilgisel etkinligin artmasina neden olmustur,
bu gelisme uluslararasi rekabetin artmasini sagladigi igin ihracattaki artig hizi azalmaya baglamistir. 2022 yilinda Tiirkiye’nin
ihracat rakami 254 milyar dolarin biraz iizerinde gerceklesirken, Tiirkiye’nin kurulusunun 100. yili hedefi dogrultusunda
belirlenen 500 milyar dolar ihracat hedefine ulagilamamustir. 2023 yilinda, ihracat 2022 yilina kiyasla sadece %0,6’lik bir artig
gostermistir. Tiirkiye’nin bu donemde ithalat miktar1 da yildan yila hizh bir artig sergilemistir. Bu artig beraberinde dis ticaret
aciginin da bilyiimesine neden olmustur. Ihracattaki siirdiiriilebilir artisin devam etmesi ve ithalatin azaltilmas politikalart
Tiirkiye’nin dig ticaret a¢iginin azalmasini saglayacaktir. Dis ticaret agi§inin azalmasi Tirkiye’nin 6demeler bilangosunda
mevcut olan sizintinin da azalmasina katki saglayarak dogrudan yabanci sermeye yatirimlarinin Tiirkiye’ye kaymasina imkan
verecektir. Thracatta siirdiiriilebilir artisin gerceklesmesi igin dncelikle Tiirkiye nin uluslararasi piyasada rakiplerine kars1 bir
rekabet Gistiinliigii olusturmasi gerekmektedir. Rekabet istiinliigiiniin olusturulmasi igin de Tiirkiye’ nin uluslararasi piyasalara
kaliteli iiriin ve hizmet sunmasi, 6lgek ekonomisini kullanarak diisiikk maliyetli iiriinler iiretmesi, inovasyon, AR-GE ve
markalagmaya onem vererek sadik miisteri portfoyii olusturmast gerekmektedir. Bu ¢alismada, Tiirkiye’de siirdiiriilebilir
ihracat artigi i¢in atmasi gereken adimlar ve bu adimlarin olast sonuglari irdelenecektir.

Anahtar Kelimeler: Uluslararas: Ticaret, Siirdiiriilebilir ihracat, Dis Ticaret Agig1
The Importance of Sustainable Increase in Exports for the Turkish Economy

Global world trade was realized 31.5 trillion dollars in 2023. Turkey's share in this trade is 0.8%. Turkey needs to increase its
foreign trade activities to get greater share from world trade, increase its foreign exchange revenues, finance economic growth.
Turkey, which had import substitution foreign trade policy especially before 1980, started to display a foreign trade policy
based on exports with decisions of January 24, 1980. Following these arrangements, export figures increased from 2.9 billion
dollars in 1980 to 12.9 billion dollars in 1990. In 2023, export figure was 256 billion dollars. In recent years, developments in
communication network in particular have led to an increase in information efficiency, and since this development has
increased international competition, rate of increase in exports has begun to slow down. While Turkey's export figure in 2022
was slightly above 254 billion dollars, 500 billion dollar export target set for 100th anniversary of Turkey's foundation could
not be achieved. In 2023, exports increased by 0.6% compared to 2022. Turkey's imports also increased rapidly from year to
year during this period. This increase has also caused foreign trade deficit to grow. Continuation of sustainable increase in
exports and policies to reduce imports will reduce Turkey's foreign trade deficit. decrease in foreign trade deficit will contribute
to reduction of leakage in Turkey's balance of payments, allowing direct foreign capital investments to shift to Turkey. to
achieve a sustainable increase in exports, Turkey must establish a competitive advantage against its competitors. To create
competitive advantage, Turkey needs to provide quality productS, produce low-cost products using economies of scale, and
create a loyal customer portfolio by giving importance to innovation, R&D and branding. In this study, steps that Turkey needs
to take sustainable export growth and possible results of these steps will be examined.

Keywords: International Trade, Sustainable Export, Foreign Trade Deficit
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insan ve Gelecek: Siirdiiriilebilir insan Kaynaklar1 Yoénetimi Uygulamalarina iliskin Bir Calisma

Dr. Ogr. Uyesi Fatma Zehra Yildiz!

1Tarsus Universitesi

Gilintimiizde isletmeler, sosyal, etik ve ekolojik amaglarin dneminin giderek daha fazla farkina varmaktadirlar. Yesili tesvik
eden anlayislardan biri olan Siirdiiriilebilir IKY, yeni ekolojik tekniklerin insan kaynaklari tarafindan benimsenmesi ve
yenilikgi siirdiiriilebilir stratejilerin entegrasyonu konularina odaklanmaktadir. Siirdiiriilebilir IK'Y, esitlik, kalkinma ve refahi
yansitan ve ¢evre dostu uygulamalari desteklemeye yardimci olan politikalarla hem kurum i¢i hem de kurum dis1 faaliyetlerin
uzun vadeli saghgmi ve siirdiiriilebilirligini saglayacak becerileri, motivasyonu, degerleri ve giiveni insa etmektedir.
Caligmanin amaci, siirdiiriilebilir kalkinma amaglarmin gergeklestirilmesinde yiiriitiilen IK politikalar1 ve uygulamalarinin
kavramsal bir zeminde incelenmesidir. Bu amag cercevesinde, yesil IKY, insana yakisir is, toplum 5.0. déneminde ¢alisan
refahi, nitelikli egitim, toplumsal cinsiyet esitligi ve kapsayicilik olmak iizere siirdiiriilebilir kalkinma amaglari ile ilgili IK
politikalar1 ve uygulamalari ele alinmistir. Bu calismanin teorik ve yonetsel anlamda siirdiiriilebilir IKY alanina katki saglamasi
umulmaktadir.

Anahtar Kelimeler: Siirdiiriilebilir Iky, Siirdiiriilebilirlik, Yesil Iky, Toplum 5.0, Calisan Refahi

People and the Future: A Study on Sustainable Human Resources Management Practices

Today, businesses are becoming increasingly aware of the importance of social, ethical and ecological objectives. Sustainable
HRM, one of the green promoting approaches, focuses on the adoption of new ecological techniques by human resources and
the integration of innovative sustainable strategies. Sustainable HRM builds skills, motivation, values and trust that will ensure
the long-term health and sustainability of both internal and external activities through policies that reflect equity, development,
well-being and help promote environmentally friendly practices. The aim of the study is to examine HR policies and practices
in the realisation of sustainable development goals on a conceptual basis. Within the framework of this purpose, HR policies
and practices related to sustainable development goals, including green HRM, decent work, employee welfare in the era of
society 5.0, quality education, gender equality and inclusion, are discussed. It is hoped that this study will contribute to the
field of sustainable HRM theoretically and managerially.

Keywords: Sustainable HRM, Sustainability, Green HRM, Society 5.0, Employee Welfare.
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Kahraman Kompleksinin Otesinde: Silo Zihniyeti ve Alt-Optimizasyonun Koklerini Kesfetmek

Dog. Dr. B. Cagla Garipagaoglu®

Bahgesehir Universitesi

Bu ¢alisma, silo zihniyeti ve alt-optimizasyona katkida bulunan organizasyonel faktorleri incelemektedir. Birgok is yerinde, is
birligi ve ekip calismasinin yerine bireysel performans ve kahramanca davranislar 6nceliklendirilmekte, bu da departmanlarin
izole bir sekilde calismasina ve kendi hedeflerine odaklanmasina yol agmaktadir. Bu silo zihniyeti, iletisimi, bilgi paylasimini
ve inovasyonu engelleyerek, bireysel birimlerin genel organizasyonel etkinlik pahasina mitkemmellestigi alt-optimizasyona
neden olur. Mevcut literatiiriin ve vaka ¢aligmalarinin incelenmesi yoluyla bu arastirma, silo zihniyetini tesvik eden temel
uygulamalar ve kiiltiire] normlar1 belirlemektedir. Bireysel basarilarin vurgulanmasi, kati hiyerarsiler, departmanlar arasi
iletisimin eksikligi ve is birligi yerine kontrolii 6nceliklendiren liderlik gibi faktorler bu zihniyeti beslemektedir. Caligma
ayrica, saglik, finans, liretim, bilisim ve egitim gibi karmasik hiyerarsilere, uzman ekiplere ve siki diizenlemelere sahip
sektdrlerin silo zihniyetine daha yatkin oldugunu ortaya koymaktadir. Bu sorunu ¢dzmek i¢in, organizasyonlar ekip ¢aligmast
ve departmanlar arasi is birligini 6nceliklendirmeli ve bilgi paylagimini ve biitiinlesmis problem ¢6zmeyi tesvik eden politikalar
uygulamalidir. Bu ¢aligma, daha uyumlu, verimli ve yenilik¢i bir ¢aligma ortami yaratmak isteyen liderler i¢in degerli i¢goriiler
sunmaktadir.

Anahtar Kelimeler: Silo Zihniyeti, Silo Etkisi, Alt-Optimizasyon, Orgiit Kiiltiirii
Beyond the Hero Complex: Exploring the Roots of Silo Mentality and Sub-Optimization

This study explores the organizational factors contributing to silo mentality and sub-optimization. Many workplaces prioritize
individual performance and heroic behavior over collaboration and teamwork, leading to departments operating in isolation
and focusing on their own goals rather than the organization's overall success. This silo mentality hampers communication,
knowledge sharing, and innovation, ultimately resulting in sub-optimization, where individual units excel at the cost of overall
effectiveness. Through a review of existing literature and case studies, this research identifies key practices and cultural norms
that foster silo mentality, such as an emphasis on individual achievements, rigid hierarchies, lack of cross-departmental
communication, and leadership that prioritizes control over collaboration. The study also finds that industries with complex
hierarchies, specialized functions, and stringent regulations—such as healthcare, finance, manufacturing, IT, and education—
are more prone to silos. To address this issue, organizations must shift toward valuing teamwork and cross-departmental
collaboration by implementing policies that encourage information sharing and integrated problem-solving. This study offers
insights for leaders aiming to create a more cohesive, efficient, and innovative work environment.

Keywords: Silo Mentality, Silo Effect, Sub-Optimization, Organizational Culture
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Kapali Dongii Tedarik Zincirleri ile ilgili Bibliyometrik Analiz

Dog¢.Dr. Onur Cetin?

Trakya Universitesi

Isletme alaninda siirdiiriilebilirlik kavram siirdiiriilebilir kalkinma kavrami ile birlikte ortaya ¢ikmustir. Siirdiiriilebilir
kalkinmanin temellerinden olan dongiisel ekonomi (DE) dogrusal ilerleyen girdi-¢ikti-atik sistemleri yerine atik ve kaynak
yonetimi ile alternatif bir dongiisel yaklasim sunar. Kapali dongii tedarik zincirleri (KDTZ) DE kavramu ile birlikte giindeme
gelmistir. KDTZ geleneksel tedarik zincirleri gibi miisteride sonlanan ve atiklarla sonuglanan zincirler degil, miisterinin tirlinii
kullanim1 sonrasinda geriye dogru akislari da igeren zincirlerdir. KDTZ, tedarik zinciri siirdiiriilebilirligini ekonomik sosyal
ve ¢evresel boyutlari gergeklestirme agisindan da desteklemektedir. KDTZ hakkinda yapilmis olan ¢aligmalar daha ¢ok spesifik
konular iizerinde odaklanmistir. Genel bir bibliyometrik analiz yapan ve giincel olan ¢aligmalar literatiirde sinirlidir. Dolayis1
ile bu ¢alismanin amaci son bes yili igerecek sekilde bibliyometrik analiz ger¢eklestirmektir. Bunun i¢in Web of Sience (WOS)
veri tabani kullanilmistir. Yayinlar ¢esitli kriterlere gore analiz edilmis ve gilincel ¢alisma alanlar1 ve arastirma trendleri
sunulmustur.

Anahtar Kelimeler: Kapali Déngii Tedarik Zincirleri, Siirdiiriilebilirlik, Bibliyometrik Analiz.
Closed Loop Supply Chains: A Bibliometric Analysis

The concept of sustainability in business is derived from the concept of sustainable development. Circular Economy (CE)
which can be seen as one of the basis of the sustainable development prsentents a new approach regarding management of
resources and disposals rather than the classical approach of take-make-dispose. Closed loop supply chain (CLSC) is associated
with CE. CLSC is not a classical supply chain which end in the consumer. CLCS is a chain that includes the reverse flows in
the supply chain which occur after the usage of the product by the consumer. CLCS supports sustainability of supply chains in
economic, social and environmental aspects. The literature regarding CLCS is based on specific subjects. A bibliometric
analysis including the last years is very limited in the literature. Hence this research aims to present an up to date bibliometric
analysis about CLSC. Web of Science (WoS) database is used fort he research. The articles obtained is analyzed according to
several criteria and current issues and research trends are presented.

Keywords: Closed Loop Supply Chain, Sustainability, Bibliometric Analysis
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Kiiltiirel Mirasin Ekonomik ve Cevresel Siirdiiriilebilirligi: Turizm Perspektifinden Bir inceleme

Ogr.Gor. Unalcan Kutal' , Dr. Harun Resit Giindogan'
Malatya Turgut Ozal Universitesi

Kiiltiirel miras, bir toplumun kimligini, tarihini ve toplumsal degerlerini yansitan temel bir unsurdur. Turizm, bu mirasin
korunmas: ve siirdiiriilebilirligine 6nemli katkilar saglayabilir. Ekonomik ac¢idan bakildiginda, kiiltiirel miras turizmi yerel
ekonomilere gelir, istthdam ve kalkinma firsatlar1 sunarken, bu faydalarin, mirasin korunmasi ve siirdiiriilebilir kullanimi ile
dengelenmesi biiyiilk dnem tasir. Cevresel siirdiiriilebilirlik baglaminda ise kiiltiirel miras alanlarinin korunmasi, dogal
kaynaklarin yonetimi ve cevresel etkilerin en aza indirilmesi gerekmektedir. Turizm yonetim stratejileri, kiiltiirel mirasin
korunmasima destek olabilirken, siirdiiriilebilir turizm uygulamalar1 araciligiyla g¢evresel ayak izini azaltma yollar
aragtirtlmaktadir. Basarilt uygulamalar ve ¢6ziim Onerileri, bu siirecin etkin bir sekilde yiiriitiilmesine katki saglayabilir.
Gelecekte, kiiltiirel mirasin korunmasi ile siirdiiriilebilir turizmin entegrasyonu sayesinde daha giiclii bir siirdiiriilebilir
kalkinma saglanmasi hedeflenmektedir. Bu ¢aligmanin amaci, kiiltiirel mirasin ekonomik ve g¢evresel siirdiiriilebilirligi
konusunu turizm perspektifinden incelemektir. Bu baglamda, kiiltiirel mirasin turizm yoluyla yerel ekonomilere nasil katkida
bulundugu ve bu mirasin korunarak nasil siirdiiriilebilir kilinabilecegi aragtirtlacaktir. Ayni zamanda, turizmin kiiltiirel miras
iizerindeki cevresel etkileri degerlendirilecek ve bu etkilerin nasil minimize edilebilecegine dair stratejiler gelistirilecektir.
Caligmada literatiir taramas1 ve vaka analizleri kullanilarak, hem teorik hem de pratik yaklasimlar ele alinacaktir. Literatiir
taramast, kiiltlirel mirasin ekonomik ve ¢evresel stirdiiriilebilirligi ile ilgili mevcut calismalarin incelenmesini ve bu alandaki
temel kavramlarin, yaklagimlarin ve stratejilerin belirlenmesini igerecektir. Vaka analizleri ise hem Tiirkiye’de hem de diinyada
gergeklestirilen basarili turizm projelerini inceleyerek, bu projelerin kiiltiirel mirasin korunmasi ve siirdiiriilebilirligi izerindeki
etkilerini ortaya koyacaktir. Bu analizler, turizmin kiiltiirel miras alanlarma sagladigi ekonomik faydalari ve gevresel koruma
stratejilerinin uygulanmasindaki basarilar1 degerlendirmek amaciyla kullanilacaktir. Sonug olarak, bu ¢aligma teorik bilgi ile
vaka analizlerini harmanlayarak, kiiltirel mirasin siirdiiriilebilirligini saglamak igin oneriler gelistirecektir. Elde edilen
bulgular, kiiltiirel mirasin korunmasi ile ekonomik kalkinma ve ¢evresel koruma arasindaki dengenin nasil saglanabilecegini
gosterecektir.

Anahtar Kelimeler: Siirdiiriilebilir Turizm, Kiiltiirel Miras, Siirdiirtilebilir Cevre

Economic and Environmental Sustainability of Cultural Heritage: An Analysis From the Tourism Perspective

Cultural heritage is a fundamental element that reflects the identity, history, and societal values of a community. Tourism can
make significant contributions to the preservation and sustainability of this heritage. From an economic perspective, cultural
heritage tourism offers income, employment, and development opportunities to local economies. However, these benefits must
be balanced with the preservation and sustainable use of the heritage. In terms of environmental sustainability, the preservation
of cultural heritage sites requires effective management of natural resources and the minimization of environmental impacts.
Tourism management strategies can support the preservation of cultural heritage, while sustainable tourism practices seek ways
to reduce the environmental footprint. Successful practices and proposed solutions can contribute to the effective management
of this process. In the future, the integration of cultural heritage preservation with sustainable tourism is expected to lead to
stronger sustainable development. The purpose of this study is to examine the economic and environmental sustainability of
cultural heritage from the perspective of tourism. In this context, it will explore how cultural heritage contributes to local
economies through tourism and how this heritage can be preserved and made sustainable. Moreover, the study will evaluate
the environmental impacts of tourism on cultural heritage and develop strategies to minimize these effects. The research will
employ a literature review and case studies to address both theoretical and practical approaches. The literature review will
involve examining existing studies on the economic and environmental sustainability of cultural heritage and identifying key
concepts, approaches, and strategies in this area. Case studies will investigate successful tourism projects both in Turkey and
globally, highlighting the impact of these projects on the preservation and sustainability of cultural heritage. These analyses
will be used to assess the economic benefits that tourism provides to cultural heritage sites and the success of environmental
protection strategies. Ultimately, this study will combine theoretical insights with case study analyses to develop
recommendations for ensuring the sustainability of cultural heritage. The findings will demonstrate how a balance can be
achieved between the preservation of cultural heritage, economic development, and environmental protection.

Keywords: Sustainable Tourism, Cultural Heritage, Sustainable Environment
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Pazarlamada Siirdiiriilebilir Dagitimin Gelecegi: Hibrit Ucaklar

Dr. Ogr. Uyesi Burak Yaprak®

!Bandirma Onyedi Eyliil Universitesi

Her gegen giin cevre bilinci artan tiiketici, tedarik¢i ve igletmelerin daha fazla yer tuttugu giinlimiiz pazar kosullarinda,
isletmeler siirdiiriilebilir ve ¢cevre dostu operasyonlara daha fazla 6nem vererek rekabet avantaji kazanmay1 amaclamaktadir.
Karbon saliiminin en yogun oldugu sektorlerden biri olan tagimacilik, isletmelerin biiyiik dl¢iide dis kaynak kullanimini tercih
ettigi operasyonlardan biridir. Pazarlarin uluslararasilagma stirecinin hizi géz 6niine alindiginda, isletmeler dagitim aglarida
hava tagimaciligini daha fazla kullanmaktadir. Havacilik endiistrisinde faaliyet gosteren isletmelerin siirdiirtilebilirlik arayislart
ise hibrit ugaklar gibi yenilik¢i teknolojilerle ivme kazanmaktadir. Hem dagitim operasyonlarimi dis kaynak kullanimi ile
yiiriiten isletmeler hem de dogrudan havacilik endiistrisinde hizmet veren isletmeler, hibrit ugaklar gibi ¢evreci yontemler
araciligiyla pazarlamadaki dagitim siireglerini daha ¢evre dostu hale getirerek karbon ayak izini azaltmay1 hedeflemektedir.
Fosil yakitlarin kullanimimni en aza indirmek amaciyla tasarlanan bu hibrit ugaklar, elektrik enerjisi ve geleneksel yakitlar
birlestirerek hem uzun mesafeli tasimacilikta kullanilabilmekte hem de hava meydanlarinda olusan yerel emisyonlar
azaltabilmektedir. Bu arastirmada, halen AR-GE siirecleri devam eden hibrit ugaklarin pazarlama dagitim siireglerindeki
potansiyel rolii hem siirdiiriilebilirlik hem de cevresel etkileri acisindan tartisilmaktadir.

Anahtar Kelimeler: Siirdiiriilebilir Pazarlama, Cevre Dostu Dagitim, Karbon Ayak izi Azaltma, Hibrit Ugaklar
The Future of Sustainable Distribution in Marketing: Hybrid Aircraft

As consumer, supplier, and business environmental awareness increases in today's market conditions, businesses aim to gain
a competitive advantage by prioritizing sustainable and environmentally friendly operations. Transportation, one of the sectors
with the highest carbon emissions, is one of the operations where businesses largely prefer outsourcing. Considering the speed
of the globalization process of markets, businesses are increasingly using air transportation in their distribution networks. The
search for sustainability by businesses operating in the aviation industry is gaining momentum with innovative technologies
such as hybrid aircraft. Both businesses that outsource their distribution operations and those directly serving in the aviation
industry aim to make their marketing distribution processes more environmentally friendly and reduce their carbon footprint
through eco-friendly methods like hybrid aircraft. Designed to minimize the use of fossil fuels, these hybrid aircraft combine
electric energy and traditional fuels, enabling them to be used in long-distance transportation while reducing local emissions
at airports. This research discusses the potential role of hybrid aircraft, which are still in the R&D process, in marketing
distribution processes in terms of both sustainability and environmental impact.

Keywords: Sustainable Marketing, Eco-Friendly Distribution, Carbon Footprint Reduction, Hybrid Aircrafts
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Stratejik Yonetim, Kurumsal Siirdiiriilebilirlik ve Kurumsal Sosyal Sorumluluk iliskisinin Rekabet Giiciine Etkileri
Uzerine Nitel Bir Arastirma

Dr. Giiven Karaman?

10rdu Universitesi Teknik Bilimler Meslek Yiiksekokulu

Isletmelerin nihai amaglarindan biri de varligini siirdiirebilmesidir. Rekabet avantaji elde edebilme ve uzun vadeli basarida
stratejik yonetim, kurumsal siirdiiriilebilirlik ve kurumsal sosyal sorumluluk birbirini tamamlayici nitelikte kritik
faktorlerdendir. Bu aragtirmanin amact, bu kavramlar arast iligkilerin saptanmasi, rekabet giicii {izerine etkilerinin belirlenmesi
ve bir fikir ortaya konularak 6neriler sunulmasidir. Aragtirmada, dokiiman inceleme yontemi benimsenmistir. Stratejik yonetim
anlayisina dayali siirdiiriilebilirlik ve KSS igeren stratejiler uygulandiginda; toplumsal ve g¢evresel konularda aktif bir rol
alinabilecegi, degerler ve etik standartlarla uyumlu ¢abalar ile sorumluluklarin yerine getirilecegi, yenilik¢ilik ve farklilasma
yonlii ¢abalarin artabilecegi sdylenebilir. Cevre dostu liriinler ve siiregler, miisteri tercihlerini etkileyerek olumlu izlenim
sayesinde itibar giiclendirebilir. Kaynaklarin etkin ve verimli kullanilmas1 maliyetleri azaltabilir. Calisan memnuniyetini ve
bagliligin artirarak, yetenekli ig giiclinii gekme ve elde tutma konusunda avantaj kazanabilir. Sonug olarak igletmeler, stratejik
yonetim siireclerini siirdiiriilebilirlik ve KSS ile entegre ederek stratejik biitiinliik ve basar1 yakalayabilir. Daha giiglii ve
rekabetci bir konum elde edebilirler.

Anahtar Kelimeler: Stratejik Yonetim, Kurumsal Siirdiirtilebilirlik, Kurumsal Sosyal Sorumluluk, Rekabet Giicii

A Qualitative Research on The Effects of Strategic Management, Corporate Sustainability and Corporate Social
Responsibility on Competitiveness

One of the ultimate goals of businesses is to sustain their existence. Strategic management, corporate sustainability, and
corporate social responsibility are critical factors that complement each other in gaining competitive advantage and achieving
long-term success. The aim of this research is to identify the relationships among these concepts, determine their effects on
competitive strength, and provide suggestions based on the findings. In the research, the document review method was adopted.
When strategies based on the understanding of strategic management that include sustainability and CSR are implemented, it
can be said that an active role can be taken in social and environmental issues, responsibilities can be fulfilled with efforts
aligned with values and ethical standards, and efforts toward innovation and differentiation may increase. Environmentally
friendly products and processes can enhance reputation by positively influencing customer preferences. The efficient and
effective use of resources can reduce costs. By increasing employee satisfaction and loyalty, businesses can gain an advantage
in attracting and retaining talented workforce. As a result, businesses can achieve strategic integrity and success by integrating
their strategic management processes with sustainability and CSR, thereby obtaining a stronger and more competitive position.

Keywords: Strategic Management, Corporate Sustainability, Corporate Social Responsibility, Competitive Strength
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Siirdiiriilebilir Tletisim: Halkla fliskiler Perspektifinden Bir Analiz

Dr. Ogr. Uyesi Cagr1 Karal
{stanbul Kent Universitesi

Siirdiiriilebilirlik kavram olarak ilk defa 1987 yilinda sinirsiz olmayan kaynaklarin asir1 tiiketimine karsi bir miicadele yolu
olusturmak amaciyla ortaya atilmis ve zamanla ydnetimin tiim asamalarinda yayginlastirilmistir. Siirdiiriilebilirlik letisimi
olarak adlandirilan ¢aligmalarin amacu, siirdiiriilebilirlik politikalarini ve uygulamalarini gerek bireylerin gerek organizasyonel
yapilarin igerisine uyumlamak ve bdylece ¢evresel, iktisadi ve sosyal fayda yaratmaktir. Bu calisma, siirdiiriilebilirlik
politikalar1 ¢ergevesinde siirdiiriilebilirlik iletisim ¢aligmalarini halkla iliskiler perspektifinden analiz edebilmek amaciyla
gerceklestirilmistir. Bu amag ¢ergevesinde siirdiiriilebilirlik iletisimi faaliyetlerini bir olay incelemesi ile degerlendirebilmek
amaciyla LEGO Tiirkiye ile ¢alisilmistir. Calismada, halkla iligkiler faaliyetleri ¢er¢evesinde gergeklestirilen siirdiiriilebilir
kurumsal iletisim stratejilerinin sirket i¢inde yiiriitiilen politikalarin istikrarin1 saglama konusunda dnemli etkileri oldugu
ortaya ¢ikmustir. Belirlenen siirdiiriilebilirlik hedeflerine ulagabilmede ve ulasilan neticeleri siirekli hale getirmede etkin rol
oynayan dogru iletisim stratejileri kurumsal iletisim faaliyetlerinin igerisinde giderek yayginlagmasi kisa donemde artis
gosterecegi on goriilmektedir.

Anahtar Kelimeler: Siirdiriilebilirlik iletisimi, Kurumsal Siirdiiriilebilirlik, Halkla iliskiler

Sustainable Communication: An Analysis From a Public Relations Perspective

The concept of sustainability was first introduced in 1987 as a response to the overexploitation of finite resources and has since
been integrated into all levels of management. The primary objective of what is referred to as Sustainability Communication
is to align sustainability policies and practices within both individual and organizational frameworks, thereby fostering
environmental, economic, and social benefits. This study was conducted to analyze sustainability communication efforts from
a public relations perspective within the framework of sustainability policies. For this purpose, LEGO Turkey was selected as
a case study to evaluate sustainability communication activities. The findings reveal that sustainable corporate communication
strategies carried out within the scope of public relations activities have a significant impact on ensuring the consistency of
internal company policies. It is anticipated that correct communication strategies, which play an active role in achieving
sustainability goals and maintaining the results, will become increasingly prevalent in corporate communication activities in
the short term.

Keywords: Sustainability Communication, Corporate Sustainability, Public Relations
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Siirdiiriilebilir Kalkinma Anlayisinda Dongiisel Ekonomi Stratejileri

Dr. Ogr. Uyesi Fatma Turan Koyuncu!

1 Anadolu Universitesi

Giintimiizde insanlarin gevre kirliligi ile ilgili daha bilingli bir anlayis kazanmalar1, siirdiiriilebilir kalkinmaya verilen 6nemi
artirmigtir. Zira insanoglunun kars1 karstya oldugu en 6nemli sorunlarin basinda gevre kirliligi ve bunlara bagli olarak yasanan
iklim degisikligi gelmektedir. Cevre kirliligi yeryliziinde birgok canli tiiriiniin yok olma tehlikesiyle karsi karsiya
birakmaktadir. Dogal kaynaklarin bilingsizce kullanimi ve fosil yakitlarin tikketimindeki artis, sera gazi salinimini artirarak
kiiresel boyutta iklim degisikliginin yagsanmasinda neden olmaktadir. Kiiresel 1sinma sebebiyle kutuplardaki buzullar erimekte
ve deniz seviyesi yiikselmektedir. Bazi bolgeler kuraklik tehlikesi ile kars1 karstya kalirken, bazi yerler agir1 yagislardan dolay:
sel felaketi yasamaktadir. 20. ylizyil sonlarina dogru diinya giindemine giren siirdiiriilebilir kalkinma, 1990’11 yillarda
imzalanan uluslararasi antlagsmalarla birlikte, kiiresel bir uygulama plani haline gelmistir. Siirdiiriilebilir kalkinma, giiniimiiz
ihtiyaglarinmi karsilarken, gelecek nesillerin temel ihtiyaglarini da kargilayabilme olanaklarin1 géz oniinde bulundurmaktadir.
Ekonomik kalkinmanin hem ¢evresel hem de sosyal yapidaki gelismelerle biitiinciil bir sekilde gergeklesmesi, siirdiiriilebilir
kalkinmanin temel stratejisini olusturmaktadir. Siirdiirtilebilir kalkinmanin basariya ulasabilmesi igin son yillarda dongiisel
ekonomi modeli dikkat cekmektedir. Kaynaklarin ve atiklarin tekrar kullanimini saglayarak dogal kaynak kullanimini ve atik
olusumunu en aza indirmeyi amaclayan dongiisel ekonomi modeli siirdiirtilebilir kalkinma hedeflerini desteklemektedir. Bu
calisma dongiisel ekonomi kavrami ve dongiisel ekonominin siirdiiriilebilir kalkinma iizerindeki etkileri ile ilgili bir teorik
gergeve ortaya koymayi amaglamaktadir. Ayrica dongiisel ekonomiye gegis stratejileri ve karsilasilan zorluklari ile ilgili genel
bir degerlendirme yapilmaktadir.

Anahtar Kelimeler: Déngiisel Ekonomi, Siirdiiriilebilir Kalkinma, Cevresel Siirdiiriilebilirlik

Circular Economy Strategies in the Understanding of Sustainable Development

Today, people have gained a more conscious understanding of environmental pollution, which has increased the importance
given to sustainable development. Because environmental pollution and the resulting climate change are among the most
important problems faced by humanity. Environmental pollution puts many species on earth at risk of extinction. Due to global
warming, polar ice caps are melting and sea levels are rising. Sustainable development, which entered the world's agenda
towards the end of the 20th century, has become a global implementation plan with the international agreements signed in the
1990s. Sustainable development takes into account the possibilities of meeting the basic needs of future generations while
meeting today's needs. The holistic realization of economic development with developments in both environmental and social
structures constitute the basic strategy of sustainable development.

In order to achieve sustainable development success, the circular economy model has attracted attention in recent years. The
circular economy model, which aims to minimize natural resource use and waste generation by ensuring the reuse of resources
and waste, supports sustainable development goals. This study aims to create a broad theoretical framework regarding the
concept of circular economy. In addition, a general assessment is made regarding the relationship between circular economy
and sustainability, the strategies for transitioning to a circular economy and the difficulties encountered. Suggestions are
presented on what needs to be done for circular economy strategies to achieve sustainable development goals.

Keywords: Circular economy, Sustainable Development, Environmental Sustainability
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Siirdiiriilebilir Tedarik Zinciri Yonetiminde Makine Ogrenmesinin Uygulanmasi

Ogr.Gor. Ceren Turan®, Dr. Ogr. Uyesi Murat Koray!

{stanbul Kent Universitesi

Stirdiiriilebilir Tedarik Zinciri Yo6netimi (SSCM), tedarik zincirlerini ekonomik, sosyal ve gevresel ilkelerle uyumlu bir sekilde
gelistirmeyi, optimize etmeyi ve silirdiirmeyi amagclarken, bu konuda kapsamli bir basar1 elde edilmesi dijitallesmenin
tamamlanmasina ve biiyiikk verinin etkin bir sekilde kullanilmasmna baglidir. Nesnelerin Interneti (IoT) ve bilgi
teknolojilerindeki ilerlemeler sayesinde dijitallesmenin yayginlagmasi, tedarik =zinciri operasyonlarinin yonetimini
kolaylastirmistir. Biiyiik verinin belirli protokol ve standartlara gére depolanmasini saglamis ve Strdiirtilebilir Tedarik Zinciri
Yonetimi (SSCM) i¢inde Yapay Zeka (Al) analitik yontemlerinin uygulanmasini kolaylastirmistir. Bu nedenle, bilgisayar
tabanli bir yapay zeka teknigi olan Makine Ogrenmesi (ML), Siirdiiriilebilir Tedarik Zinciri Yonetimi (SSCM) igindeki cesitli
siiregleri analiz etmek i¢in dne ¢ikan bir arag olarak ortaya ¢ikmistir. Bu siiregler arasinda tedarikg¢i se¢imi ve segmentasyonu,
iiretim, satig ve talep tahmini, nakliye ve dagitim, risk degerlendirme ve envanter yonetimi yer almaktadir. Bu ¢alisma, makine
Ogreniminin Siirdiriilebilir Tedarik Zinciri Yo6netimi (SSCM) alanindaki uygulamalari tizerine bir literatiir taramas1 yapmay1
amaglamaktadir. Arastirmada bu konuyu incelemek i¢in nitel metodolojiler kullanilmistir. Denetimli 6grenme, yar1 denetimli
O6grenme, denetimsiz d6grenme ve takviyeli 6grenme gibi farkli teknikleri kapsayan gesitli makine 6grenimi algoritmalari
incelenmistir. Bulgular, bu algoritmalarin uygulanmasinin sirketler i¢in tedarik zinciri verimliligini artirdigini, israfi azalttigina,
daha dogru talep tahmini yoluyla envanter yonetimini iyilestirdigini, 6riintii tanimay1 kolaylastirdigini ve operasyonel siirecleri
optimize ettigini gostermektedir.

Anahtar Kelimeler: Siirdiiriilebilir Tedarik Zinciri Yénetimi, Makine Ogrenmesi, Tedarik Zinciri Y&netimi, Siirdiiriilebilirlik
The Application of Machine Learning in Sustainable Supply Chain Management

Sustainable Supply Chain Management (SSCM) seeks to enhance, optimize, and sustain supply chains in alignment with
economic, social, and environmental principles, achieving comprehensive success is contingent upon the completion of
digitalization and the effective utilization of big data. The proliferation of digitalization, driven by the Internet of Things (10T)
and advancements in information technologies, has streamlined the management of supply chain operations. It has enabled the
storage of big data according to specific protocols and standards and facilitated the application of Artificial Intelligence (Al)
analytical methods within Sustainable Supply Chain Management (SSCM). Therefore, Machine Learning (ML), a computer-
based artificial intelligence technique, has emerged as a prominent tool for analyzing various processes within Sustainable
Supply Chain Management (SSCM). These processes include supplier selection and segmentation, production, sales and
demand forecasting, transportation and distribution, risk assessment, and inventory management. This study aims to perform
a literature review on the applications of machine learning within the realm of Sustainable Supply Chain Management (SSCM).
The research employed qualitative methodologies to explore this subject. VVarious machine learning algorithms, encompassing
different techniques such as supervised learning, semi-supervised learning, unsupervised learning, and reinforcement learning,
were examined. The findings indicate that the application of these algorithms led to enhanced supply chain efficiency for
companies, reduced waste, improved inventory management through more accurate demand forecasting, facilitated pattern
recognition, and optimized operational processes.

Keywords: Sustainable Supply Chain Management, Machine Learning, Supply Chain Management, Sustainability
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Siirdiiriilebilir Tiiketimde Davranissal Degisiklik: isbirlikgi Tiiketim Bilinci ile Tiiketici Baghhg iliskisi

Dr. Ogr. Uyesi Ayse Ersoy Yildirim*
Malatya Turgut Ozal Universitesi

Stirdiiriilebilir tiiketim kaliplarina yonelik radikal degisiklikler elde etmenin temel 6n kosulu, bu amaca yonelik tiiketici
bilincinin siirdiiriilebilir tiiketim ekseninde sekillenmesi ve kabul edilmesidir. Siirdiiriilebilir tiiketim bagliligimi etkilemesi
muhtemel bir degisken olan isbirlik¢i tiiketim bilincinin siirdiiriilebilir tiiketimde davranigsal degisiklik olusturup
olusturmadiginin sinanmasi bu ¢alismanin temel amacidir. Siirdiiriilebilirlik konusunda tiiketicilerin tutumlarmnin incelenmesi,
alana katki sunmasi bakimindan 6nemlidir. Bu ¢aligmada kolayda 6rnekleme yontemiyle ¢evrimigi anket yoluyla 514 tiiketici
verisi toplanmigtir. Siirdiriilebilirlik konusunda tiiketicilerin tutumlarinin 6l¢iilmesi amaciyla literatiirdeki Slgeklerden
faydalamilmistir. Isbirlikci tiiketim bilinci ile siirdiiriilebilir tikketim baghlig1 arasindaki iliskilerin belirlenmesi amaciyla
Pearson korelasyon analizi gerceklestirilmistir. Isbirlik¢i tiikketim bilinci ile siirdiiriilebilir tiiketim bagliligmin alt boyutlar:
arasinda orta diizeyde pozitif ve anlamli iligkiler oldugu saptanmustir. Isbirlikgi tiiketim bilincinin siirdiiriilebilir tiikketim
baglilig1 iizerindeki etkisini degerlendirmek amaciyla yapilan basit dogrusal regresyon analizi sonucunda isbirlikgi tiiketim
bilincinin siirdiriilebilir tiikketim bagliliginin biligsel, davranigsal ve duygusal boyutlari iizerinde pozitif ve anlaml bir etkiye
sahip oldugu bu calisma ile ortaya konulmustur.

Anahtar Kelimeler: Siirdiiriilebilir Tiiketim, Isbirlikei Tiiketim Bilinci, Tiiketici Baglihg:

Behavioral Change in Sustainable Consumption: the Relationship Between Collaborative Consumption
Consciousness and Consumer Loyalty

The basic prerequisite for achieving radical changes in sustainable consumption patterns is the shaping and acceptance of
consumer awareness for this purpose on the axis of sustainable consumption. The main purpose of this study is to test whether
collaborative consumption awareness, a variable that is likely to affect sustainable consumption commitment, creates
behavioral changes in sustainable consumption. Examining consumers' attitudes towards sustainability is important in terms
of contributing to the field. In this study, 514 consumer data were collected through an online survey using convenience
sampling method. Scales in the literature were utilized to measure consumers' attitudes towards sustainability. Pearson
correlation analysis was conducted to determine the relationships between collaborative consumption awareness and
sustainable consumption commitment. It was found that there were moderate positive and significant relationships between
the sub-dimensions of collaborative consumption awareness and sustainable consumption commitment. As a result of the
simple linear regression analysis conducted to evaluate the effect of collaborative consumption awareness on sustainable
consumption commitment, this study revealed that collaborative consumption awareness has a positive and significant effect
on the cognitive, behavioral and emotional dimensions of sustainable consumption commitment.

Keywords: Sustainable Consumption, Collaborative Consumption Awareness, Consumer Loyalty
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Siirdiiriilebilirlik Kapsaminda Sigorta Sirketlerinin incelenmesi

Mahire Giil Yigit' , Prof.Dr. Recep Karabulut*
n6nii Universitesi

*Corresponding author: Mahire GUL YIGIT

Stirdiiriilebilir sigorta kurum, kurulus ve sirketler icin risk azaltmaktadir ve kurumsal sosyal sorumlulugun, piyasalarin bir
parcasimi olusturmaktadir. Siirdiiriilebilirlik konularina odaklanmak i¢inde bu alanda bulunan paydaslarla birlikte ¢aligmak
gerekmektedir. Sigorta sirketleri ekonomide 6nemli bir yere sahiptir. Bu nedenden dolay: siirdiiriilebilirlik ile ilgili faaliyetleri
onemlidir. Sigorta girketleri siirdiiriilebilirlik unsurlarini ortaya koyarak énemlerini daha da arttirmaktadir. Tiirkiye’de bulunan
en biiyiik sigorta sirketi Tiirkiye Sigortadir, Tiirkiye Sigorta Ziraat Sigorta, Halk Sigorta ve Gilines Sigortanin Agustos 2020
yilinda bilesiminden olusmustur. Bu ¢alisma 2020-2023 yillarini kapsadigindan Tiirkiye Sigorta dahil edilmemistir. Tiirkiye
Sigorta haricinde Tiirkiye’de bulunan en biiyiik dort sigorta sirketinin 2020-2023 donemini kapsayan Kkurumsal
siirdiiriilebilirlik agiklamalarint ** Kiiresel Raporlama Girisim (GRI) Standartlari: Temel se¢enegiyle uyumlu (cevresel ve
sosyal uygulamalari) nitel arasgtirmaya dayali igerik analizi ile ele alinmustir. Calisma siirdiiriilebilirlik raporlarina,
siirdiiriilebilirlik raporunu hazirlamayan sgirketlerin faaliyet raporlart ve entegre raporlarina dayanarak, karar vericiler i¢in
faydacilik yaklasimi ile degerlendirilmistir. Tiirkiye’de 6nde gelen sigorta sirketlerinden sadece biri 2020-2023 yillarinda GRI
Standartlar1: Temel se¢enegine uyumlu (¢evresel ve sosyal uygulamalart bulunan) olarak siirdiiriilebilirlik raporu yaymlamis
oldugu sonucu elde edilmistir. 2021 ve 2022 yillarinda GRI Standartlari: Temel se¢enegine uyumlu rapor hazirlayan sigorta
sirketi sayisinin fazla oldugu goériilmektedir.

Anahtar Kelimeler: Siirdiiriilebilirlik, Sigorta Sirketleri, Gr1 Standartlari.
Examination of Insurance Companies Within the Scope of Sustainability

Sustainable insurance reduces risk for institutions, organisations and companies and forms part of corporate social
responsibility and markets. In order to focus on sustainability issues, it is necessary to work together with stakeholders in this
field. Insurance companies have an important place in the economy. Fort his reason, their activities related to sustainability are
important. Insurance companies increase their importance even more by introducing sustainability elements. The largest
insurance company in Turkey is Tiirkiye Sigorta, which was formed by the combination of Ziraat Sigorta, Halk Sigorta and
Giines Sigorta in August 2020. Since this study covers the years 2020-2023, Turkey Insurance is not included. The corporate
sustainabilty disclosures of the four largest insurence companies in Turkey, excluding Tiirkiye Sigorta, covering the period
2020-2023 are analysed “’Envirenmental and social practices in line with the Global Reporting Initiative (GRI) standards were
analysed through content analysis based on qualitative research. The study was evaluated with a utilitarian approach for
decision makers based on sustainability reports, annual reports and integrated reports of companies that do not prepare
sustainability repots. Only one of the leading sigo in Turkey has prepared a sustainability report in 2020-2023 in line with GRI
Standards: Core option (with environmental and social practices) in 2020-2023. It is seen that the number of insurance
companies prepering reports in compliance with the GRI Standards: Basic option in 2021 and 2022 is high.

Keywords: Sustainability, Insurance Companies, Gr1 Standards.
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Tiyatro Seyircisinin Katihmin1 Tahmin Etmek icin Makine Ogrenimi Yaklasimi: istanbul'da Bir Ornek Olay
incelemesi

Dr. Ogr. Uyesi Berkant Dulkadir® , Dr. Ogr. Uyesi Bilge Han Tozlu?
!Adiyaman Universitesi
2Hitit Universitesi

*Corresponding author: Berkant Dulkadir

Tiyatro gibi sosyal etkinlikler, toplumlarin kiiltiirel zenginligini artiran, bireylerin sosyal baglarini giiclendiren ve entelektiiel
gelisimlerine katkida bulunan énemli unsurlardir. Bu etkinliklerin planlanmasi ve organize edilmesinde katilimci sayilarinin
ongoriilmesi bilylik 6nem tagimaktadir. Gelisen teknolojik faaliyetler neticesinde makine 6grenmesi yontemlerinin kullanimi,
bu tip sosyal organizasyonlarin daha etkili yonetilmesine olanak taniyacaktir. Bu ¢alismada, 2017 Ekim-2023 Ekim arasinda
Istanbul'da tiyatroya giden izleyici say1smin makine dgrenmesi yontemleri ile tahmini iizerine yapilan analizler sunulmustur.
Tiyatroya giden izleyici sayisinin tahmini i¢in kullanilan veri setindeki giris parametreleri arasinda yil, ay, giin, hafta i¢i, hafta
sonu olup olmadigi, giiniin saati, tiyatro adi, oyun ad1, oyun kategorisi ve tiirii gibi degiskenler bulunmaktadir. Bu parametreler,
tiyatro seyircisi sayisint tahmin etmek i¢in Ridge Regression ve Random Forest yontemleriyle analiz edilmistir. Toplam 9.216
veri kiimesi ile yapilan bu ¢alismada, verilerin %801 olan 7.372 veri egitim verisi, verilerin %20°si olan 1.844 veri ise test
verisi olarak kullanilmistir. Egitim-test veri kiimelerinin iyi ya da kotii eslestirilmesiyle elde edilen miikemmel ya da kotii
tahmin performans: gercek sonucu yansitmayacagmdan rastgele secilen veri setleri ile tahmin iglemleri 100 kez
gergeklestirilmigtir. Biitiin test verilerinin tahmin sonuglarinda; Ridge Regression modelinde genel ortalama hata orani 2.7938,
simetrik ortalama mutlak yilizde hatasi (SMAPE) degeri 0.4710 ve R2 degeri 0.7116 olarak bulunurken, Random Forest
modelinde bu degerler sirasiyla 1.1516, 0.2166 ve 0.8593 olarak hesaplanmigtir. Asir1 u¢ degerler, tahmin problemlerinde
modelin genel dogrulugunu ve giivenilirligini olumsuz etkileyebilmektedir. Bu ¢alismada da bu durumu 6nlemek igin 'error
trimming' ad1 verilen bir islem uygulanmustir; bu islemde, belirli bir hata oraninin (100%) {izerindeki tahminler ortalamaya
dahil edilmemistir. 1844 test verisi ile yapilan analizde, Ridge Regression modeliyle gerceklestirilen 316 (%17.14) ve Random
Forest modeliyle gerceklestirilen 162 (%8.79) tahmin sonucu ortalamaya dahil edilmemistir. Error trimming islemi sonrasi
hesaplanan hata oranlari, SMAPE degerleri ve R* degerleri ise, Ridge Regression modeli i¢in sirasiyla 0.2282, 0.2467 ve
0.7957; Random Forest modeli icin ise 0.1202, 0.1179 ve 0.9030 olarak bulunmustur. Yukarida verilen giris verileri
kullanilarak yapilan regresyon analizinde, tiyatro seyirci sayilari, %8.79’luk bir hata ayiklama (error trimming) islemi
sonrasinda, Random Forest algoritmasi ile % 87.98 dogrulukla tahmin edilmistir.

Anahtar Kelimeler: Makine Ogrenmesi, Random Forest Algoritmasi, Tiyatro
Robust Machine Learning Approaches for Predicting Theater Audience Attendance: A Case Study of Istanbul

Social activities such as theater are essential elements that increase societies' cultural richness, strengthen individuals' social
bonds, and contribute to their intellectual development. Predicting the number of participants is vital in planning and organizing
these events. As a result of developing technological activities, machine learning methods will allow more effective
management of such social organizations. This study analyzes the number of audiences who went to the theater from October
2017 to October 2023 in Istanbul using machine learning methods. The input parameters in the data set used to estimate the
number of audiences attending the theater include variables such as year, month, day, weekday or weekend, time of day, theater
name, play name, play category, and type. These parameters were analyzed using Ridge Regression and Random Forest
methods to predict the number of theater audiences. In this study, which was conducted with 9,216 datasets, 7,372 data, which
is 80% of the data, were used as training data, and 1,844 data, which is 20% of the data, were used as test data. Since the
excellent or poor prediction performance obtained by good or bad matching of training-test data sets will not reflect the accurate
result, prediction operations were carried out 100 times with randomly selected data sets. In the prediction results of all test
data, in the Ridge Regression model, the overall average error rate was found to be 2.7938, the symmetric mean absolute
percentage error (SMAPE) value was 0.4710, and the R2 value was 0.7116, while in the Random Forest model, these values
were calculated as 1.1516, 0.2166 and 0.8593, respectively. Extreme outliers can negatively affect the overall accuracy and
reliability of the model in prediction problems. In this study, a process called 'Error Trimming' was applied to prevent this
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situation. In this process, predictions above a specific error rate (100%) are not included in the average. In the analysis
performed with 1844 test data, 316 (17.14%) prediction results made with the Ridge Regression model and 162 (8.79%)
prediction results made with the Random Forest model were not included in the average. The error rates, SMAPE values , and
R? values calculated after the Error Trimming process are 0.2282, 0.2467, and 0.7957, respectively, for the Ridge Regression
model. For the Random Forest model, it was found to be 0.1202, 0.1179, and 0.9030. The regression analysis performed using
the input data above estimated theater audience numbers with 87.98% accuracy with the Random Forest algorithm after an
8.79% error trimming process.

Keywords: Machine Learning, Random Forest Algorithm, Theatre
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Uluslararasilasmanin Yesil inovasyon Uzerindeki Etkisine Yonelik Bir Literatiir Tarama

Prof. Dr. Ahu Tugba Karabulut!

{stanbul Kent Universitesi

Bu makalenin amact, uluslararasilasmanin yesil inovasyon iizerindeki etkisini arastirmaktir. Oncelikle yesil inovasyon kavrami
ve tiirleri incelenecek ve ardindan uluslararasilasmanin yesil inovasyon iizerindeki etkisi tartisilacaktir. Uluslararasilasma,
sirketlerin yesil inovasyona yatirim yapmasi i¢in tetikleyici bir faktordiir. Bir girket gelismekte olan bir iilkede faaliyet
gostermek isterse, yesil inovasyon yaptiginda devlet tesvikleri alabilir. Ulke, sirketi o iilkede faaliyet gdstermek igin yesil
inovasyon yapmaya zorlayan g¢evre diizenlemelerine sahip olabilir. Sirket, yesil inovasyon yiiriitmek i¢in {iniversiteler ve
arastirma kurumlartyla is birligi yapmanin avantajini elde edebilir. Bir sirket diger sirketlerle stratejik ittifaklar kurarsa,
onlardan bilgi transferi firsatlart olabilir. Boylece sirket, yesil inovasyon yapmak i¢in yenilik¢i yeteneklerini gelistirebilir.
Rakiplerinin yesil inovasyon uygulamalari, sirketi yesil inovasyon yapmaya zorlayacaktir. Miisteriler sirketin ¢evre dostu, yesil
iiriinler iiretmesini bekler, bu nedenle sirket yesil inovasyon i¢in yatirim yapmalidir. Tiim bu faktorler, sirketi yesil inovasyona
yatirim yapmaya ve basarili yesil iiriinler iiretmeye yonlendirebilir. Yesil inovasyon yaparak sirketler yiiksek satis, gelir ve
karlilik seviyelerine ulagabilir, uluslararasi pazarlarda rekabet avantaji elde edebilirler.

Anahtar Kelimeler: Yesil inovasyon, Uluslararasilasma, Yesil Uriin inovasyonu, Yesil Siireg inovasyonu, Yesil Uriin
A Literature Review On the Effect of Internationalization On Green Innovation

The purpose of this paper is to explore the effect of internationalization on green innovation. First of all the concept of green
innovation and its types will be examined and then the effect of internationalization on green innovation will be discussed.
Internationalization is a triggering factor for companies to make investment for green innovation. If a company expands in a
developing country, it can receive government incentives if it makes green innovation. The country can have environmental
regulations which forces the company to make green innovation to have operations in that country. The company can get the
advantage of making collaborations with universities and research institutions to conduct green innovation. There might be
know-how transfer opportunities from other companies if a company forms strategic alliances with them. Thus, the company
can improve its innovative capabilities for making green innovation. The green innovation practices of its competitors will
force the company to make green innovation. Customers expect the company will produce eco-friendly, green products so the
company should make an investment for green innovation. All of these factors can lead the company to make investment for
green innovation and produce succesful green products. By making green innovation companies can reach high levels of sales,
revenues and profits and gain competitive advantages in international markets.

Keywords: Green Innovation, Internationalization, Green Product Innovation, Green Process Innovation, Green Product
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Veri Giivenligi ve Etik: Endiistri 5.0''n Muhasebe Otomasyonundaki Etkileri

Dr. Ozge Ozkan'
Malatya Turgut Ozal Universitesi

Endiistri 5.0, muhasebe siireclerinde yapay zeka (YZ) ve robotik otomasyon gibi ileri teknolojilerin kullanimiyla verimlilik ve
hiz kazandirmaktadir. Ancak bu teknolojilerin yayginlagsmasi, veri giivenligi ve etik sorumluluklar acisindan yeni zorluklar
ortaya cikarmaktadir. Bu c¢aligmada, muhasebe otomasyonunda Endiistri 5.0 teknolojilerinin veri gizliligi, siber giivenlik
tehditleri ve etik sorumluluk paylasim {izerindeki etkileri incelenmektedir. Ozellikle yapay zekanin karar alma siireclerine
dahil olmastyla birlikte ortaya ¢ikan etik sorunlar, veri giivenliginin saglanmasi ve is giicii tizerindeki doniigiim ele alinacaktir.
Aragtirma, mevcut literatiir ve vaka analizlerine dayali olarak, muhasebe departmanlarinda kargsilagilan veri giivenligi risklerini
ve etik sorumluluklarin nasil sekillendigini degerlendirmektedir. Calisma, Endiistri 5.0’m muhasebede giivenli ve etik
kullanimut i¢in stratejik oneriler sunarak hem teorik hem de pratik katkilar saglamayi amaglamaktadir.

Anahtar Kelimeler: Endiistri 5.0, Muhasebe Otomasyonu, Veri Giivenligi, Etik Sorumluluk
Data Security and Ethics: the Impact of Industry 5.0 On Accounting Automation

Industry 5.0 introduces advanced technologies such as artificial intelligence (Al) and robotic automation into accounting
processes, enhancing efficiency and speed. However, the widespread adoption of these technologies brings new challenges in
terms of data security and ethical responsibilities. This study examines the impact of Industry 5.0 technologies on data privacy,
cybersecurity risks, and ethical accountability in accounting automation. Specifically, it addresses the ethical issues arising
from Al's involvement in decision-making processes, the safeguarding of data security, and the transformation of the
workforce. Based on a review of the existing literature and case studies, the research evaluates the data security risks and the
evolving ethical responsibilities encountered in accounting departments. The study aims to provide strategic recommendations
for the secure and ethical implementation of Industry 5.0 in accounting, offering both theoretical insights and practical
contributions.

Keywords: Industry 5.0, Accounting Automation, Data Security, Ethical Responsibility
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Yenilenebilir Enerji Tiiketiminin Yapisal Kirllmah Panel-Sur Yaklasimiyla Analizi: Brics-T Ulkeleri Ornegi

Arastirmaci Esra Topaloglu® , Do¢.Dr. Cigdem Demir Toker?
!Akdeniz Universitesi

2Akdeniz Universitesi

Bu ¢alismanin amaci, Brezilya, Rusya, Hindistan, Cin, Giiney Afrika ve Tiirkiye’den olusan BRICS-T iilkelerinin 1990-2020
donemine ait yillik verilerini kullanarak yenilebilir enerji tiikketimi ile karbondioksit emisyonu, gayrisafi yurtici hasila,
dogrudan yabanci yatirim girisleri arasindaki iliskiyi yapisal kirilmalari dikkate alarak belirlemektir. Bu amag¢ dogrultusunda,
Panel-SUR yaklagimiyla yapisal kirilma altinda model tahminleri yapilarak analizler gergeklestirilmistir. Analiz sonuglarina
gore Brezilya’da 2015 yili sonrasi, Hindistan’da 2012 yili sonrasi yenilebilir enerji tiiketiminde anlamli bir artis yasandigi
tespit edilirken, Cin’de 1998 yili sonrasi, Giiney Afrika’da 2001 yili sonras1 ve Tiirkiye’de 2000 yili sonrasi yenilebilir enetji
tiiketiminde anlamli bir diisiis yasandig1 tespit edilmistir.

Anahtar Kelimeler: Yenilenebilir Enerji Tiiketimi, Yapisal Kirllmali Panel Sur, Brics-T
Analysis of Renewable Energy Consumption with Structural Break Panel-Sur Approach: the Case of Brics-T Countries

The aim of this study is to determine the relationship between renewable energy consumption and carbon dioxide emissions,
gross domestic product, foreign direct investment inflows and carbon dioxide emissions by taking structural breaks into account
by using annual data for the period 1990-2020 for BRICS-T countries consisting of Brazil, Russia, India, China, South Africa
and Turkey. For this purpose, model estimations under structural breaks using the Panel-SUR approach were performed.
According to the results of the analysis, it was found that there was a significant increase in renewable energy consumption
after 2015 in Brazil and after 2012 in India, while there was a significant decrease in renewable energy consumption after 1998
in China, after 2001 in South Africa and after 2000 in Turkey.

Keywords: Renewable Energy Consumption, Panel Sur With Structural Break, Brics-T
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Yesil Ekonomi Kavramina ve Siirdiiriilebilir Kalkinma iliskisine Elestirel Bir Bakis: Literatiir Taramasi

Hilal Karakas*
{stanbul Kent Universitesi

Ikinci Diinya Savasi ve sanayi devrimi sonras1 hizla artan iiretim faaliyetleri, ekonomik biiyiime ve kalkinmanin en énemli
kriterleri olarak kabul edilmistir. Ancak, bu biiylime ¢evresel duyarlilif1 goz ardi1 ederek dogal kaynaklarin asir1 kullanima,
ekosistem dengesinin bozulmasi ve ¢evresel tahribat gibi sorunlar1 beraberinde getirmistir. Bu siirec, siirdiiriilebilir kalkinma
kavraminin dogmasina yol agmistir; 1972 yilinda Stockholm Konferansinda ¢evre korunmasi ve kalkinma arasindaki iliskiye
dikkat ¢ekilmis ve 1980 yilinda Birlesmis Milletler Cevre Programi (UNEP) tarafindan hazirlanan “Diinya Dogay1 Koruma
Stratejisi” raporunda, siirdiiriilebilirlik kavrami ilk kez "gelecek nesiller i¢in dogal kaynaklari koruma" amaciyla
tanimlanmigtir. Yesil ekonomi, siirdiiriilebilir kalkinmanin bir pargasi olarak yenilenebilir enerji, ekosistem ve biyogesitlilik
yOnetimi, atik yonetimi ve ¢evre dostu yapi projeleri gibi alanlarda 6nem arz eden ekonomik biiyiime ve ¢evresel sorumlulugu
birlestiren bir kavramdir. Yesil ekonomi kavramu, ilk defa 1989'da Pearce ve arkadaslar1 tarafindan kullanilmis ancak iklim
degisikligi, ekolojik bozulma ve artan maddi ge¢im sorunlarinin 2007-2008 kiiresel mali krizinde ayni1 doneme denk gelmesiyle
onem kazanmistir. 1992 Rio Zirvesi ve 2012 Rio+20 Zirvesi gibi uluslararas: platformlarda siirdiiriilebilir kalkinma
hedeflerinin yenilenmesi ve "yesil ekonomi" kavrami tartisilmis ve pek ¢ok iilke tarafindan ulusal stratejilere dahil edilmistir.
Literatiirde, klasik biiylime stratejilerinin siirdiiriilebilir olmadig1 ve yeni ekonomik modellerin, 6zellikle de yesil ekonominin,
cevresel risk faktorlerini azaltarak ve dogal kaynaklar1 koruyarak ekonomik doniistimii hedeflediginin alt1 ¢izilmektedir. Ancak
literatiirde yesil ekonomi kavramina yonelik bazi elestiriler de bulunmaktadir. Bazi elestirmenler, bu kavramin var olan
ekonomik sistemde yeterince etkili olamayacagini ve ekolojik siirlarin korunarak ekonomik biiyiime saglanmasinin pek olasi
bir durum olamayacagim belirtmektedir. Ote yandan, yesil ekonomi kavramu giin gectikge kiiresel ¢evre sorunlaria ve sosyal
dengesizliklere bir ¢dziim yolu olarak kabul gérmekte ve belirlenen politikalar igerisinde yerini almaktadir. Kalitatif bir
aragtirma olan bu ¢aligma, literatiire yesil ekonomi ve siirdiiriilebilir kalkinma kavramlariyla ilgili elestirel bir bakis agist
kazandirmay1 hedeflerken bundan sonra yapilacak olan ¢alismalara da yeni hipotezler olusturmay1 hedeflemektedir.

Anahtar Kelimeler: yesil ekonomi, siirdiiriilebilir kalkinma, literatiir taramasi

A Critical Look At the Concept of Green Economy and the Relationship With Sustainable Development: Literature
Review

Rapidly increasing production activities after the Second World War and the industrial revolution have been accepted as the
most important criteria of economic growth and development. However, this growth has brought problems such as overuse of
natural resources, deterioration of ecosystem balance and environmental destruction by ignoring environmental sensitivity.
This process has led to the birth of the concept of sustainable development; In 1972, attention was drawn to the relationship
between environmental protection and development at the Stockholm Conference, and in 1980, in the "World Nature
Conservation Strategy" report prepared by the United Nations Environment Program (UNEP), the concept of sustainability
was defined for the first time in order to "protect natural resources for future generations". Green economy is a concept that
combines economic growth and environmental responsibility, which are important in areas such as renewable energy,
ecosystem and biodiversity management, waste management and environmentally friendly building projects as part of
sustainable development. The concept of green economy was first used by Pearce et al. in 1989, but gained importance when
climate change, ecological degradation and increasing material livelihood problems coincided with the same period in the
2007-2008 global financial crisis. In international platforms such as the 1992 Rio Summit and the 2012 Rio+20 Summit, the
renewal of sustainable development goals and the concept of "green economy" were discussed and included in national
strategies by many countries. In the literature, it is underlined that classical growth strategies are not sustainable and that new
economic models, especially the green economy, aim at economic transformation by reducing environmental risk factors and
protecting natural resources. However, there are some criticisms of the concept of green economy in the literature. Some critics
state that this concept cannot be effective enough in the existing economic system and that it is unlikely that economic growth
will be achieved by preserving ecological limits. On the other hand, the concept of green economy is increasingly accepted as
a solution to global environmental problems and social imbalances and takes its place in the determined policies. This study,
which is a qualitative research, aims to provide a critical perspective on the concepts of green economy and sustainable
development to the literature, and aims to create new hypotheses for future studies.

Keywords: Green Economy, Sustainable Development, Literature Review
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Yesil Girisimcilik: Siirdiiriilebilir s Modelleri ile Gelecegi Sekillendirmek

Dr. Ogr. Uyesi Mesut Oztirak! , Dr. Ogr. Uyesi Vildan Bayram?
![stanbul Medipol Universitesi

?[stanbul Aydin Universitesi

iklim degisikligi ve cevresel sorunlarin hizla artmasi, yesil girisimciligi giiniimiiz is diinyasinda kritik bir kavram haline
getirmistir. Yesil girisimeilik, hem ekonomik biiylimeyi hem de gevresel siirdiiriilebilirligi hedefleyen yenilik¢i is modelleri
gelistirme siirecidir. Geleneksel is anlayigsindan farkli olarak, ¢evreye zarar vermeyen, enerji verimliligi saglayan ve kaynak
kullanimini optimize eden yaklagimlar benimsenir. Giiniimiizde yesil girisimcilik, sadece ekolojik duyarlilik degil, ayni
zamanda sirketlerin rekabet avantaji elde etmesini saglayan bir strateji olarak éne ¢ikmaktadir. Ozellikle yenilenebilir enerji,
geri doniisiim ve siirdiiriilebilir tarim gibi alanlardaki girisimler, hizla biiyiiyen pazarlar yaratmaktadir. ileri teknolojiler, gevre
dostu ¢oziimleri daha erisilebilir kilarken, tiiketici farkindaliginin artmasi bu girisimlerin daha genis bir kitleye ulasmasim
saglamaktadir. Yesil girisimcilik, gelecegin is diinyasinda siirdiiriilebilir kalkinma hedeflerini ger¢eklestirmede kritik bir role
sahip olacak ve gevresel duyarliligi is modellerinin merkezine alan firmalar rekabette one ¢ikacaktir. Bu bildiride, yesil
girisimcilik kapsaminda siirdiiriilebilir i3 modellerinin gelistirilmesi ve bu modellerin is diinyasina sagladigi avantajlar
aragtirilacaktir. Ayrica, yesil girisimciligin ¢evresel stirdiiriilebilirlik tizerindeki etkisi ve sirketlerin rekabet giiclinii artirma
potansiyeli incelenecektir. Arastirma, yenilenebilir enerji, geri doniistim ve stirdiiriilebilir tarim gibi sektorlerdeki basarili
girisim Orneklerini analiz ederek, bu alanlardaki yenilik¢i yaklasimlarin nasil ekonomik biiyiime saglarken ayni zamanda
gevreye katki sundugunu ortaya koyacaktir.

Anahtar Kelimeler: Yesil Girisimcilik, Stirdiiriilebilirlik, Stirdiiriilebilir is Modeli, Enerji, Geri Doniisiim
Green Entrepreneurship: Shaping the Future With Sustainable Business Model

The rapid increase in climate change and environmental problems has made green entrepreneurship a critical concept in today's
business world. Green entrepreneurship is the process of developing innovative business models that aim for both economic
growth and environmental sustainability. Unlike traditional business approaches, it adopts strategies that are environmentally
friendly, promote energy efficiency, and optimize resource usage. Today, green entrepreneurship stands out not only for its
ecological sensitivity but also as a strategy for companies to gain competitive advantage. Especially in sectors such as
renewable energy, recycling, and sustainable agriculture, green ventures are creating rapidly growing markets. Advanced
technologies make eco-friendly solutions more accessible, while increasing consumer awareness enables these ventures to
reach a wider audience. Green entrepreneurship will play a crucial role in achieving sustainable development goals in the future
business landscape, and companies that center environmental awareness in their business models will stand out in competition.
This paper will explore the development of sustainable business models within the scope of green entrepreneurship and the
advantages these models offer to the business world. Additionally, the impact of green entrepreneurship on environmental
sustainability and its potential to enhance the competitiveness of companies will be examined. The study will analyze
successful entrepreneurial examples in sectors such as renewable energy, recycling, and sustainable agriculture, revealing how
innovative approaches in these areas contribute to both economic growth and environmental benefits.

Keywords: Green Entrepreneurship, Sustainability, Sustainable Business Model, Energy, Recycling
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Yesil Satin Alma Davranisinda Yesil Marka Farkindahgi ve Tiiketici Giiveninin Etkisi

Helin Kuscu® , Tiilay Ozcan®
Malatya Turgut Ozal Universitesi

Gilintimiizde ¢evresel sorunlarin artmasiyla birlikte, tiiketicilerin yesil tiriinlere olan ilgisi ve siirdiiriilebilirlik odakli satin
alma niyetleri giderek 6nem kazanmaktadir. Bu baglamda, yesil marka farkindaligi ve tiiketici giiveni, yesil satin alma
davranisin etkileyen iki kritik faktor olarak one ¢ikmaktadir. Yesil marka farkindaligi, bir markanin gevre dostu kimligi ve
stirdiiriilebilirlik alanindaki performansi hakkindaki tiiketici bilincini ifade ederken, tiiketici gliveni, tiiketicilerin bu markaya
duydugu giivenin derecesini yansitmaktadir. Bu ¢aligmada, yesil marka farkindalig1 ve tiiketici giiveninin, tiiketicilerin yesil
iiriin satin alma davranisina olan etkisi aragtirilmaktadir. Literatiirde, yesil marka farkindalig1 yiiksek olan tiiketicilerin, ¢cevre
dostu iiriinleri tercih etme egiliminde olduklar1 belirtilmektedir. Ayn1 sekilde, tiiketici giiveni de yesil markalarin algilanan
giivenilirligi arttik¢a yesil satin alma niyetinin giiclendigine isaret etmektedir. Bu baglamda ¢alismanin temel amaci,
tiiketicilerin yesil markalara yonelik farkindaliklarinin ve giiven diizeylerinin yesil satin alma davranisi tizerindeki etkisini
incelemektir. Arastirma kapsaminda, ¢evre dostu iriinleri aktif olarak kullanan ve g¢evre bilincine sahip tiiketicilerden
toplanan anket verileri analiz edilecek ve elde edilen bulgular 15181nda, pazarlama stratejileri igin oneriler sunulacaktir. Yesil
markalarin tiiketici giivenini artirma ve marka farkindaligin1 gelistirme cabalari, siirdiiriilebilir tiiketici davranislarinin tegvik
edilmesinde 6nemli bir rol oynayabilecegi diistiniilmektedir.

Anahtar Kelimeler: Yesil Satin Alma Davranisi, Yesil Marka Farkindaligi, Tiiketici Giiveni
The Impact of Green Brand Awareness and Consumer Trust On Green Purchasing Behavior

With the increasing environmental issues today, consumers' interest in green products and their sustainability-
oriented purchasing behavior are gaining more significance. In this context, green brand awareness and consumer trust stand
out as two critical factors influencing green purchase behavior. Green brand awareness refers to consumers' knowledge of a
brand's eco-friendly identity and its performance in sustainability, while consumer trust reflects the degree of confidence
consumers have in that brand. This study investigates the impact of green brand awareness and consumer trust on
consumers' green purchase behavior. The literature suggests that consumers with high green brand awareness tend to
prefer eco-friendly products. Similarly, consumer trust indicates that as the perceived reliability of green brands increases,
so does the intention to purchase green products. The primary aim of this study is to examine the effects of consumers'
awareness and trust levels towards green brands on their green purchase behavior. Within the scope of the research,
survey data collected from consumers who actively use eco-friendly products and are environmentally conscious will be
analyzed, and recommendations for marketing strategies will be provided in light of the findings. Efforts by green brands to
increase consumer trust and enhance brand awareness are believed to play a key role in promoting sustainable consumer
behaviors.
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Yesil Uriinden Yesil Inovasyona Gecisteki Engeller: Episome Biyoteknoloji Ornegi

Dr. Ogr. Uyesi Abdiilkadir Sencan’

{stanbul Kent Universitesi

Hem stirdiiriilebilir bir diinya i¢cin hem de girisimlerin etkinligine olan katkis1 sebebiyle yesil inovasyona olan ilgi ve destek
artmustir. Bu sebeple yesil inovasyon tabanli girisimler her gegen giin daha fazla hayata gegmektedir ancak bu girisimler yesil
inovasyona giden yolda yonetimsel, orgiitsel, teknolojik, kaynak eksikligi, finansal, ekonomik, paydas kaynakli, devlet destegi,
Pazar, miisteri, bilgi eksikligi gibi engeller ile karsilasmaktadir. Bu girisimlerden bir tanesi de Episome Biyoteknoloji
firmasidir. Episome, yesil bir iiriine sahip olmasina ragmen karsilastigi yatirimci, mevzuat, markalasma, dagitim ve finans
sorunlar1 sebebi ile iiriiniinii ticarilestirme sorunu yasamaktadir. Bu sorunlara ¢6ziim olarak yesil finansin gelistirilmesi, sivil
toplum-kamu kurumlar1 ortak ¢aligmasi, tutundurma faaliyetleri ve fonlama alternatifleri Onerilmektedir. Bulgulardan
hareketle yesil inovasyonun is hayatina daha fazla niifuz etmesi igin 6ncelikle mevzuatin kiiciik ve orta 6l¢ekli isletmeleri
destekleyici bicimde diizenlenmesi gerektigi sdylenebilir.

Anahtar Kelimeler: Engeller, Yesil inovasyon, Mevzuat, Yesil Finans, Markalasma

Barriers In The Transition From Green Product To Green Innovation: The Example Of Episome Biotechnology

Interest and support for green innovation has increased both for a sustainable world and for its contribution to business
effectiveness. For this reason, startups based on green innovation are being implemented more and more every day, but these
startups face barriers such as managerial, organizational, technological, lack of resources, financial, economic, stakeholder,
government support, market, customer, lack of information on the way to green innovation. One such startup is Episome
Biotechnology. Although Episome has a green product, it faces problems in commercializing its product due to investor,
regulatory, branding, distribution and financial problems. As a solution to these problems, the development of green finance,
cooperation between civil society and public institutions, promotional activities and financing alternatives are proposed. Based
on the findings, it can be said that in order for green innovation to penetrate further into the economy, legislation should be
organized in a way that supports small and medium-sized enterprises.

Keywords: Barriers, Green Innovation, Green Legislation, Green Finance, Branding Issues
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Z Kusaginda Yesil Satin Alma Etmenleri: Kisilik, Materyalizm, Sosyal Normlar ve Cevresel Tutumlarin Rolii

Prof.Dr. Emine Serra Yurtkoru!, Ars.Gor. Rengin Eda Sert!
"Marmara Universitesi

*Corresponding author: Rengin Eda Sert

Z kusaginin g¢evresel tutumlarint ve satin alma davraniglarini anlamak, siirdiiriilebilir tiikketim arastirmalarini ilerletmek ve
cevre dostu iriinlere olan tercihi tesvik etmek agisindan biiylik 6nem tasimaktadir. Bu calisma, Z kusagimin kisilik
ozelliklerinin, degerlerinin ve sosyal normlarinin siirdiiriilebilir tiketim egilimlerini nasil sekillendirdigini, kapsamli bir ¢ok
maddeli anket kullanarak incelemektedir. Ozellikle, arastirma; kendilerini benzersiz ve onemli olarak géren bireylerle
iligkilendirilen narsistik kisilik 6zelliklerinin, maddi varliklarin kigisel mutlulukla olan iliskisinde ne kadar 6nemli oldugunu
degerlendiren materyalist degerlerle nasil etkilesimde bulundugunu incelemektedir. Ayrica, dogaya sevgi, ¢evresel tehditlerin
farkindalig1 ve kisisel koruma davraniglarina bagliligi igeren g¢evresel tutumlar, yesil satin alma davranislar tizerindeki
etkilerini belirlemek amaciyla analiz edilmektedir. Bulgular, yesil satin alma davranislarinin bireylerin i¢sel motivasyonlari,
cevresel kaygilart ve sosyal normlara bagliliklar tarafindan 6nemli 6l¢iide etkilendigini ortaya koymaktadir. Bu i¢goriiler,
siirdiiriilebilir tiikketim aligkanliklarini tesvik etmek ve ¢evre dostu iriinlerin benimsenmesini artirmak igin hedeflenen
stratejilerin gelistirilmesi agisindan kritik bir neme sahiptir.

Anahtar Kelimeler: Materyalizm, Sosyal Normlar, Cevresel Tutumlar, Yesil Satin Alma, Z Kusagi

Drivers of Green Purchasing in Gen Z: the Role of Personality, Materialism, Social Norms, and Environmental
Attitudes

Understanding the environmental attitudes and purchasing behaviors of Generation Z is crucial for advancing research in
sustainable consumption and fostering a preference for environmentally friendly products. This study investigates the role of
Gen Z's personality traits, values, and social norms in shaping their sustainable consumption tendencies, using a comprehensive
multi-item questionnaire. Specifically, the research examines how narcissistic personality traits—characterized by individuals
viewing themselves as unique and important—interact with materialistic values, which assess the importance placed on
material possessions and their association with personal happiness. Additionally, environmental attitudes, encompassing a love
for nature, awareness of environmental threats, and commitment to personal conservation behaviors, are analyzed to determine
their influence on green purchasing behaviors. The findings reveal that green purchasing behaviors are significantly influenced
by individuals' intrinsic motivations, environmental concerns, and adherence to social norms. These insights have critical
implications for the development of targeted strategies to promote sustainable consumption habits and increase the adoption
of environmentally friendly products.
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